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Greetings!

In the October issue of Aviation Times, 
you can read interesting articles from the Aviation, Hospitality 
and Travel industries. Our Chairman talks about the future of 
tourism, in his address to the readers.

 In the Cover Story, our journalist writes about the Drones 
and how they act as game-changers in today’s time. Interview 
with Vachirachai Sirisumpan, Director-Tourism Authority of 
Thailand (TAT) New Delhi where he shares how Thailand is 
trying to boost their tourism, is featured in our Face to Face 
Section, and Philippine Airlines is covered in the Profile Section. 

Our journalist talks about Aerotropolis and about its 
opportunities & challenges in India and the importance of VVIP 
travel in the Aviation Section. In this issue, we also feature ibis 
Jaipur Civil Lines Hotel in the Hospitality Section. We also 
share our conversation with Rattan Keswani Deputy Managing 
Director – Lemon Tree Hotels Limited and with Avantika Sinha, 
founder of the famous Japanese restaurant Kampai.

Also, we explore the popular International tourist destinations 
– Philadelphia and Virginia in our Travel Section. Our journalists 
also interviewed GB Srithar - Regional Director (India, Middle 
East and South Asia), Singapore Tourism Board. 

In the Skincare section, this issue covers a range of products 
by Auric Beauty and few beauty tips by Shahnaz Husain.

The Motivation section has an inspiring write-up by Gp. 
Cap. D.C. Bakshi, VSM, IAF (Retd). You can get to know 
about the events related to these industries, in our Upcoming 
Events section. 

We hope that you will enjoy this issue. Do let us know 
if there are any other topics you’d like us to include in our 
upcoming editions.

Editor



Travel and Tourism sector is one of the industries that have an immense multiplier effect on 
the economy and can create exponential job opportunities. In 2019, it contributed 9.3% to 
India’s Gross Domestic Product (GDP) and employed more than 42 million people in India 
or accounted for approximately 8.1% of the total employment opportunities. India ranks third, 
only after China and USA, in the WTTC’s (World Travel and Tourism Council) Travel and 
Tourism Power Ranking. These statistics make the sector an essential component to the New 
India growth story as we gradually recover from the COVID-19 pandemic. The progress of 
the sector is only altered due to the pandemic, and not stopped.
As the countries ease-out the lockdown norms, the destinations are beginning to slowly and 
carefully reopen, and people are beginning to look forward to travel again. The road ahead will 
surely not be easy, however, as the world tourism recovers from the crisis, we are presented 
with a choice and an unprecedented opportunity to rally global change and build back the 
sector while adhering to the norms of ‘new normal’. With proper compliance to safety and 
sanitization measures for responsible reopening being issued, the sector’s recovery is on track. 
Digital transformation and touchless travel are set to change the way people travel from 
Airports to hotel check-in. Automation across the entire sector will become the new norm. 
Identity verification through Biometrics is already widely accepted and its use will become 
more rampant with other touchless options like face and iris recognition, gesture control and 
voice command coming into play. 
In the context of international travel, a COVID-19 free certificate may be required by the 
countries through internationally recognised tests and accredited laboratories. Mutual recognition 
arrangements and accepted international standards will be required between Governments to jump-start this process. However, the reopening 
of borders is an extremely complex issue requiring a multitude of stakeholders and impactful cross-sectoral partnerships. Therefore, it will 
be the domestic travel that will play the key role to help build confidence in the sector’s revival. People will prefer to go on road trips in 
recreational vehicles as one will prefer to remain more self-contained when one travels.
Highlighting that cautiousness will now be deeply-routed in the minds of the travellers, Abhishek Daga, Co-founder of the travel start-up 
Thrillophilia says, “The pandemic has left people emotionally scarred and as travel is a great stress buster, people would still want to do 
so. But this time, they're going to be a lot more cautious about what they do. Travellers will demand to see the physical changes made and 
visible measures undertaken to make travel safer for them.”
The pandemic has also made people more aware and cautious about the natural surroundings and therefore, sustainable and local travel 
practices will now be preferred by avid travellers. While sustainable tourism will help safeguard the environment and support the local people, 
it will also ensure the safety and well-being of the travellers. Limited, slow and domestic travel will enable easier contact tracing while also 
allowing immersive local experiences in a single destination rather than covering multiple destinations.
According to Dr Mario Hardy, CEO, Pacific Asia Travel Association (PATA), “While there are obvious reductions in arrivals, there still remains 
a significant volume of visitors expected into the Asia Pacific through 2020, with just under half-a-billion such travellers still generating almost 
US$600 billion. Nevertheless, perceptions are difficult to change so recovery might take longer in the minds of many potential travellers. 
This, however, gives us time to reconsider the position we had created up to 2019; if numbers return only slowly, the obvious imperative 
will be to offer travellers such incentives that they remain in the destination longer and see more of what it has to offer. The metric should 
therefore shift from the numbers of arrivals to time spent in any one destination and the dispersion across it. Receipts will then follow.”
No matter how grim the situation may look today, the travel industry does have a bright future. As per the United Nations World Tourism 
Organisation (UNWTO) there will be 1.8 billion worldwide tourists a year by 2030, which is 400 million more than in 2019. 
Despite the current challenges, as we responsibly reopen the economy, the Travel and Tourism industry will be the key driver for employment 
and unparalleled sustainable growth over the next 10 years. Recovery from the crisis in a responsible and phased manner is imminent, and 
there is no better time for it than now. As industry restarts, we are faced with an unprecedented opportunity for collective change and global 
good. It’s time to rethink how travel works and choose a better future for tourism.

Thanking you,

(K.S. Kohli)

chairm
an’s pages

CHAIRMAN’S PAGE

(Mr. K.S. Kohli is a practising Advocate in Delhi High Court and Supreme Court and is the non-executive Chairman of Frankfinn Group)
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I find Aviation Times a really good read with its vast and in-depth coverage of the 
aviation, hospitality and travel industries. I keep myself updated about these industries 
only through your magazine.

Neeraj Gupta, Chandigarh

I have a strong desire to become an air hostess. To increase my knowledge about the 
aviation and travel industry, I regularly read Aviation Times –– the only magazine of 
its kind. The magazine serves as a perfect guide for me as it provides all the latest 
information and insights about the industry. The articles and interviews are not only 
informative but also very interesting.

Sheena Das, Kolkata

You can mail your views to:
at@frankfinn.com

Ques: Do men have a lesser chance of getting selected as 
a flight attendant in comparison to the female aspirants?

Monica, Delhi

Reply: Predominantly, this career used to be one that men 
passed, and women preferred. ‘Used to’ is the keyword here 
since that is no longer the case with cabin crew careers. In 
the current environment, every company wishes to be an 
equal opportunity employer. For young men out there aspiring 
to become flight attendants, that has presented an incredible 
chance. Not long ago, big players like Vistara and Qatar 
introduced their first fleet of male cabin crew members. The 
trend has spread and right now, with the right training, every 
person, male or female, has an equal chance to compete and 
become a cabin crew member.

Ques: Is being a cabin crew a stressful job? 
Arvind, Mumbai

Reply: Being a flight attendant is not an easy job for sure. 
A flight attendant is required to work for long hours and be 

away from his/her family. Every day can bring in different 
experiences with new destinations, unknown situations and a 
variety of passengers. However, like every other job, some 
days can be easy while others a bit rough. Nothing comes easy 
in life. Every job requires hard work and it’s the same with 
being an air hostess. Having said that, you must remember 
that it is a highly rewarding job wherein you not only get 
paid well but also brings a sense of pride to be able to ensure 
the safety of so many people.

P.S. — Readers are requested to send their queries to:
 Aviation Times,
 201, Suneja Tower-II,
 District Centre, Janakpuri,
 New Delhi-110058
 Email : at@frankfinn.com
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SpiceJet to connect Delhi & Mumbai with London Heathrow 
from December 2020
SpiceJet will launch non-stop flights connecting the key 

metros of Delhi and Mumbai with London’s Heathrow 
airport starting December 4th , 2020 thus becoming the first 
Indian low-cost airline to operate flights to the UK. These 
flights will operate under the air bubble agreement with 
the UK. The airline will operate thrice-a-week to London 
including twice from Delhi and once-a-week from Mumbai. 
SpiceJet will use an Airbus A330-900 Neo aircraft for these 
flights. The 371-seater twin-aisle A330 has a configuration 
of 353 economy and 18 business class seats. Designated 
as an ‘Indian scheduled carrier’ to operate to the United 
Kingdom and the United States of America, SpiceJet had initially secured slots at the London Heathrow Airport 
from September 1st to 23rd October 2020. Heathrow Airport had later extended the slots allotted to SpiceJet for 
the entire winter schedule.

Ajay Singh, Chairman & Managing Director, SpiceJet said, “I am extremely pleased to share that SpiceJet will 
launch flights to London Heathrow Airport beginning December this year. This is a huge milestone for us and I 
am proud of the fact that SpiceJet will be the first Indian low-cost airline to operate non-stop long-haul flights to 
the UK. London is one of the busiest long-haul destinations from India and our convenient flight timings should 
suit the convenience of our passengers perfectly.” 

“While the last few months has been the worst-ever period for the global aviation industry battling the Covid 
pandemic, I am proud of the determination and resolve shown by Team SpiceJet. From repatriating over 1.3 lakh 
Indian nationals from across the globe including Amsterdam, Toronto, Moscow, Rome and London to operating 
wide-body passenger and cargo flights to now starting flights to Heathrow, the last few months have been very 
significant for us. Providing non-stop connectivity from India to different parts of the world and strengthening 
our own airport hubs has been a long-cherished dream and with our London operations, we have taken a small 
step in that direction. We hope our passengers, both business and leisure, make the most of this opportunity of 
creating fond memories forever with us.”

To celebrate the launch of its first long-haul flight, the airline is offering all-inclusive introductory return 
promotional fare starting at INR 53,555/- on both Delhi-London-Delhi and Mumbai-London-Mumbai routes. 
The equivalent return fare in Pound Sterling is GBP 565. The one-way starting fare will be INR 25,555/- (GBP 
270) on Delhi–London and Mumbai-London routes and INR 29,555/- (GBP 312) on London-Delhi and London-
Mumbai routes.
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IndiGo appointed Gregg Albert Saretsky as Non- Executive 
Director on its Board 

The Board of Directors of InterGlobe Aviation Limited (IndiGo) is 
announced the appointment of Mr Gregg Albert Saretsky as a Non-

Executive Non-Independent Director as Nominee of IGE Group on the Board of 
the Company. An aviation industry veteran, with an illustrious career spanning 
over 36 years, Mr Saretsky is presently associated with Wood Buffalo Economic 
Development Corporation, Ft. McMurray, AB as Director and Chairman of the 
Board (since June 2018) and RECARO Holding GmbH, Stuttgart, Germany 
as Director, Advisory Board (since October 2018). 

Mr Saretsky has been the President and CEO of WestJet, Calgary, Alberta 
(Canada) for 8 years, from March 2010 to March 2018. In this role, he was 
responsible for providing strategic direction to the organisation, as well as for 

the financial management of the company. He has been instrumental in playing a pivotal role in the management 
of shareholder and board relations, public relations, internal & external communications, labour relations, and 
employee engagement. During his term, the size of the airline was doubled, and revenues were diversified from 
a regional base in Western Canada to a network of more than 100 cities in 17 countries. WestJet was recognized 
as Canada’s on-time airline and a multi-year winner of Waterstone Capital’s “Most Admired Corporate Culture” 
award. Under his leadership, WestJet was awarded Trip Advisor’s Traveller’s Choice Award for “Best Airline in 
Canada,” “Canada’s Most Trusted Airline” from The Gustavson School of Business, and one of Canada’s “Top 3 
Brands” by Canadian Business Magazine. Mr M. Damodaran, Chairman of the Board of Directors of the Company 
said, “We are delighted to welcome Mr Gregg Saretsky as a member of the Board of Directors of IndiGo. His 
wide-ranging experience, and the phenomenal leadership qualities that he has demonstrated in other organisations, 
will considerably enrich the Board of IndiGo and the performance of the airline.”

Helipad service started for devotees going to Kedarnath
It is now even more comfortable for pilgrims coming to 

Uttarakhand to reach Kedarnath Dham. Helipad service for 
devotees going to Kedarnath Dham has started from 8th October. 
Helipad service, which had been stalled for a long time due to 
the Covid 19 pandemic, has now started at three places which are 
Gupt Kashi, Sirsi and Fata helipad for Kedarnath Dham. Earlier, 
all the three helipads were inspected by the DGCA team in which 
the security arrangements and facilities made for the passengers 
were reviewed. Uttarakhand Civil Aviation Authority (Yucada) has 
started online booking of heli tickets. Seven aviation companies 
are operating helipad services from Sirsi, Phata, Gupt Kashi in 
which Aero Air Craft from Guptkashi to Kedarnath, Pawan Hans 
for Fata to Kedarnath, Thambi Aviation, Pinnacle Air, Chipson 
Aviation and Ketral Aviation to Kedarnath from Sirsi, Himalayan Heli and Arrow Air Craft are being served. The 
fare per passenger is Rs. 7750 from Guptkashi, Rs. 4720 from FATA and Rs. 4680 from Sirsi.

Tourism Secretary Dilip Javalkar said, "After Unlock 5, pilgrims' enthusiasm for Chardham Yatra is steadily 
increasing. The number of tourists in the state has increased considerably due to the exemption given in the Covid 
Report and Quarantine to tourists in Unlock 5.

To promote tourism and pilgrimage in the state, every possible effort is being made by the state government. 
Devotees and tourists coming needs to take care of social distancing.
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Kalrock proses investment for re-launch of Jet Airways
The Kalrock Capital-Murari 

Lal Jalan consortium has 
proposed to re-launch Jet Airways 
as a full-service carrier, with an 
initial investment of INR 1,000 
crore, reports Business Standard. 
It has initiated discussions with 
lessors and international airlines 
for contracts and partnerships.

The committee of creditors 
voted in favour of the Kalrock-
Jalan consortium over the FSTC-
Imperial Capital combine. The 
winning bid attracted over 99 
per cent votes, with lenders 
overwhelmingly voting for a revival instead of recovery through liquidation. While Jet has admitted claims of 
over INR 15,000 crore, the resolution plan consists of INR 866 crore in upfront and deferred payment to creditors. 
A portion of the sum will be used to cover insolvency resolution costs. Banks will also get a 9 per cent equity 
stake in the airline and an upside from the sale of aircraft. Employees have been offered a 75 per cent stake in 
Jet’s ground handling arm, as well as a financial incentive of close to INR 20,000 each.

"Our plan takes into consideration the interests of all stakeholders, including creditors and employees,” said 
Manoj Madnani, board member of Kalrock Capital. Madnani said the airline will initially restart domestic operations 
as a full-service carrier. The consortium will also tap cargo opportunities and is in the process of selecting a 
management team. “We remained optimistic even though most had written off a revival. Lenders, too, supported 
us," said resolution professional Ashish Chhawchharia.

AirAsia India welcomes its first Airbus A320neo 
AirAsia India welcomed its first Airbus 

A320neo (new engine option), which arrived 
in New Delhi on 21st October 2020 from Airbus's 
production facility in Toulouse, France. The airline 
celebrated the induction of its 31st aircraft registered 
VT-ATD at the Indira Gandhi International Airport, 
New Delhi. AirAsia India’s first A320neo departed 
Toulouse at 1900 local time (20th October) and landed 
in New Delhi, one of the airline’s hubs at 0710 IST 
(21st October) with a crew consisting of senior pilots, 
cabin crew and engineers. The 186 seater aircraft 
is the latest version of the best-selling from Airbus 
A320 Family and reinstates its position as one of 
the worlds most advanced and fuel-efficient single-
aisle aircraft. Our A320neo is fitted with LEAP-1A 
engines by CFM International and features large, 
fuel-saving wingtip devices known as Sharklets. 

The A320neo also offers nearly 50% reduction in noise footprint compared to previous generation aircraft. All of 
AirAsia India’s operational assets belong to the Airbus A320 family, which is the world’s most popular single-
aisle aircraft family and is the preferred choice with airlines, from low-cost carriers to other business models.
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British Airways replaces CEO Alex Cruz with Sean Doyle
British Airways has replaced CEO Alex Cruz after four and half years 

on the job as part of a broad shake-up as the COVID-19 pandemic 
pummels airlines around the world. International Airlines Group, British 
Airways' parent company, named Sean Doyle, previously the boss of Aer 
Lingus, another carrier in the group, as BA's new Chief Executive. Cruz 
will remain non-executive Chairman during an unspecified transition period. 
BA's passenger traffic dropped 95 per cent from a year earlier in the second 
quarter, leading to a first-half operating loss of 4.04 billion euros (USD 
4.77 billion). In recent months, unions have criticized the way Cruz handled 
12,000 job cuts linked to the pandemic.

The shakeup comes just a month after Luis Gallego became CEO of 
IAG, promising to shore up the group's finances and adapt to the “new 
normal" of air travel during the pandemic. Gallego led a cost-cutting drive 
at Iberia Airlines after it merged with British Airways to create IAG. He 
replaced long-time CEO Willie Walsh. Airlines around the world have seen 
passenger numbers plummet amid government-imposed travel restrictions 
and concerns about the safety of air travel during the pandemic. British airlines have been particularly hard hit 
because travellers from most countries are required to quarantine themselves for 14 days after arrival, killing off 
most business and holiday travel.“This is a sign that the new chief executive of IAG, Luis Gallego, is flexing his 
muscles and trying to demonstrate he’ll make the changes necessary to lead a sustained recovery for the airline 
group,? said Susannah Streeter, a market analyst at Hargreaves Lansdown. “Sean Doyle will have his work cut out 
to make immediate progress given that British Airways is facing the toughest challenge in its history as demand 
for international travel has plummeted and quarantine restrictions continue to constrain bookings.’’ IAG also 
announced that Fernando Candela, Chief Executive of low-cost brand LEVEL, would join the group’s management 
committee in the new role of Chief Transformation Officer. Donal Moriarty will become interim Chief Executive 
of Aer Lingus, with a permanent appointment to come later.

Cruz in September told a U.K. House of Commons committee that BA was "fighting for our own survival." 
While the job losses were regrettable, he said, there was no alternative in the current environment. Unions 
have accused BA of threatening employees with a “fire and rehire” plan in which workers would be rehired 
on downgraded terms and conditions if they didn't agree to the company's cost-cutting proposals.“Mr Cruz has 
been in the departure lounge for some time so this is no surprise,'' said Brian Strutton, General Secretary of the 
British Airline Pilots' Association. “He was given a remit to cut costs and found it impossible to do that without 
alienating BA passengers and employees alike
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Virgin Atlantic launches flying from India to Manchester
Virgin Atlantic is delighted to announce it will be launching 

services from Delhi and Mumbai to Manchester as the airline 
ramps up flying from its home in the north of England. Flying three 
times a week from Mumbai to Manchester beginning in December 
and twice weekly from Delhi starting in January, these new services 
will go on sale on 20th October and will complement the airline’s 
existing services from Mumbai and Delhi to London Heathrow. With 
over 16 million Indians living outside of the country and 500,000 
living across the north of England, India has the world’s largest 
diaspora. These new services will open up over 130,000 seats between 
India and Manchester and aim to respond to the large, fast-growing 
demand to visit friends and relatives as well as capturing demand for 
business and leisure travel to the region as global economies gradually 

recover from the impact of the Covid-19 pandemic. As well as flying customers, Virgin Atlantic will offer a fast, 
efficient cargo service presenting new opportunities for companies looking to export and import goods such as 
fresh produce, pharmaceuticals and textiles between prime markets in the UK, US and India. 

Juha Jarvinen, Chief Commercial Officer at Virgin Atlantic commented: “We’re delighted to launch new flying 
from our home in the north in Manchester. India boasts the largest foreign-born population in the UK and we’re 
anticipating that post-Covid-19, the demand to travel home to visit loved ones will increase. “Following the 
relaunch of services from Heathrow to Mumbai and Delhi in September 2020, these new services from Manchester 
represent our continued investment in India. Both Mumbai and Delhi are popular year-round destinations, and we 
look forward to welcoming travellers from the North and Midlands on board as demand for leisure and business 
travel gradually increases to the region.’’

Alex McEwan, Country Manager-India at Virgin Atlantic said: ‘‘We are excited to welcome passengers on board 
Virgin Atlantic services from Delhi and Mumbai to Manchester for the very first time. Manchester is our home 
in the North of England and is positioned as a fantastic hub for onward travel. We are the only airline operating 
these routes to Manchester direct and passengers can enjoy the same fantastic customer service that we have 
offered from India to Heathrow for the past 20 years. We will operate one of our newest and most fuel-efficient 
aircraft, the 787 Dreamliner.’’ Virgin Atlantic looks forward to resuming its Manchester to Barbados service on 
26th October, followed by its first flight from Manchester to Islamabad launching on 10th December. Flights from 
London Heathrow to Islamabad and Lahore launch on 12th and 13th December.

Emirates help shine a spotlight on the issue of human 
trafficking
Emirates is proud to support It’s a Penalty’s campaign’s newest global 

film “What is Human Trafficking?” launched in collaboration with 
actor Liam Neeson. The short film is designed to educate the world about the 
misconceptions and the reality of human trafficking and exploitation happening 
globally. By airing this special message on its ice inflight entertainment 
system on all flights from October, Emirates hopes to shine a light on this 
global problem and help more people understand what human trafficking is. 
With greater awareness, more suspected cases can be identified and reported, 
thereby protecting and preventing those at risk from becoming victims.

Human trafficking involves the movement of persons within a country or 
across borders into conditions of exploitation against their will using force, threats, abduction, or deception. In 
2017, the International Labour Organization (ILO) estimated that there were 24.9 million people trafficked globally 
(equivalent to the population of Australia), of which 75% are women and children. As one of the world’s largest 
connector of people and places, Emirates is committed to playing its part to help stem this crime against humanity.
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PCR test now included in all Etihad airways tickets from 
Abu Dhabi
From 1st October until 31st 

December 2020, Etihad 
Airways, the national airline of the 
UAE, will offer PCR tests included 
in all air tickets booked by customers 
in the UAE for flights departing from 
Abu Dhabi International Airport, 
except for services to China.

 The airline is collaborating with 
Life Medical Diagnostic Center 
(Life Dx) to offer convenient testing 
between 48 to 96 hours before 
departure, at its network of collection 
facilities in the UAE. Travellers flying 
First or Business will also have the 
option of selecting tests at their home. 
The quick and easy process can 
be booked directly with Life Dx.D 
r Nadia Bastaki, Etihad Aviation 
Group Vice President Medical 
Services said: “This is a significant 
development which allows Etihad 
to provide greater ease of travel for 
those departing from Abu Dhabi, by 
removing as much inconvenience from 
the PCR testing process as possible. 
This follows on perfectly from the 
recent introduction of complimentary 
COVID-19 insurance cover on all Etihad Airways tickets. 

“We are confident this partnership will provide Etihad, and most importantly our guests, with Life Dx’s superior 
testing technologies so they can travel from the capital with greater peace of mind. This is one further step in 
the efforts being made by Etihad to provide a professional, secure and protected travel experience at every stage 
of their journey with us.” 

Hosam Fouad, Founder and CEO of Life Medical Diagnostic Center, said: “We are delighted to announce our 
strategic partnership with Etihad Airways to manage their passengers’ COVID-19 PCR testing requirements.“The 
solution’s main concept is to ramp-up the capacity of Life Dx’s central lab for up to 40,000 tests a day through 
fully automated state-of-the-art robotic systems and to create a wide network of sample collection centres through 
partnering with selected healthcare providers across the UAE. Now passengers can book their appointments online 
easily at their most convenient location and time before their flight.” 

Travellers flying to China from Abu Dhabi are subject to specific testing protocols and can only use SEHA 
testing facilities. They must show a negative COVID-19 PCR test result from a government-approved testing 
facility within 48 hours before departure, for approval to board. For all other travellers leaving the UAE from 
Abu Dhabi, a negative COVID-19 PCR test result will be required within 96 hours prior to departure. Those 
travelling to Morocco will also require an lg antibody test. For those who wish to book their tests separately, 
Etihad Airways is also collaborating with SEHA and Mediclinic Middle East, to offer departing travellers the 
option of convenient PCR testing, for a fee, at their home, or selected facilities in the UAE prior to their travel. 
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Ginger opens a new hotel in Kalinganagar, Odisha
Ginger has announced the 

opening of a new hotel in 
Kalinganagar, Odisha. The hotel is 
designed around the brand’s lean luxe 
philosophy. It presents a co-existence 
of contrasts through dynamic spaces, 
seamlessly blending the lines of 
work and play. Commenting on the 
launch, Deepika Rao, Managing 
Director & Chief Executive Officer, 
Ginger Hotels, said, “Kalinganagar 
is one of the biggest industrial hubs 
of the east. We are committed to the 
state of Odisha as it is an important 
market for us. With the recently 
redesigned Ginger Bhubaneshwar 
and now with the opening of Ginger 
Kalinganagar, the brand’s presence is 
further strengthened with a portfolio 
of 250 rooms in the state.”

Ginger Kalinganagar hosts 93 lean 
luxe rooms, Café Etcetera, Ginger’s 
signature all-day diner offering a mix 
of global and local cuisine, which 
also doubles up as a workstation, a 
meeting room and fitness centre. The new-look will bring together attractive public areas as well as spots designed 
for solitude, allowing the smooth transition from one to the other. They come alive with vivacious high energy 
glocal music and unique artwork installations. Kalinganagar, a planned and modern town, is a major global hub 
in steel, power and ancillary products. A large number of steel plants are located here.
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Lemon Tree Hotels Ltd. announces the opening of Lazy 
Lagoon, Baga- A Lemon Tree Resort
The resort features 44 well-appointed rooms and 

suites, delicious dining and refreshing recreation 
options, and offers alluring views of the Baga River and 
Creek. Recently, Lemon Tree Hotels Limited, through 
its management subsidiary Carnation Hotels Pvt. Ltd., 
announced the opening of the 44 key resort– Lazy Lagoon, 
Baga- A Lemon Tree Resort. This marks the launch of 
the company’s fifth hotel in Goa, with existing hotels in 
Candolim, Calangute and Morjim. Located on Baga Creek, 
Lazy Lagoon, Baga is an expansive and aesthetically 
designed Lemon Tree Resort. This charming retreat, located 
in the heart of the vibrant North Goa area, offers alluring 
views of the Baga River and Creek.

Sarovar Hotels signs a new hotel in Aurangabad
Sarovar Hotels and Resorts today 

announced the expansion of its portfolio 
in Maharashtra with the signing of a fine 
hotel in Aurangabad. Sarovar Portico upon 
completion will offer 68 well-appointed 
rooms and suites offering modern amenities 
and personalized service. The hotel aims to 
promote business and tourism in the area and 
offer high-quality service and stay options. 
The hotel is strategically located in Shendra 
MIDC and near the airport. Offering guests 
a comfortable stay and pleasant experience, 
Sarovar Portico will feature state- of- the- 
art banquet Hall conferencing and meeting 
facilities; multi-cuisine restaurant; and a 
Fitness centre. With unmatched F&B offerings 
and seamless service, it is also the perfect 
venue to host social as well as corporate 
events. Commenting on the development, Mr 
Anil Madhok, Executive Chairman, Sarovar 
Hotels Pvt. Ltd., said “We are glad to be 
setting our footprints in this rich heritage 
city and getaway to numerous exotic tourist 
destinations. With our immense focus on 
providing quality accommodation and services 
at the best rates, we hope to ensure a pleasant stay for all our guests travelling to this region.”

The city is a beautiful blend of history, culture and nature and surrounded by many historic monuments. A 
must-visit places when in the city are Ajanta and Ellora Caves, UNESCO world heritage site; Bibi ka Maqbara, 
Panchakki, Grishneshwar temple; Daulatabad fort and Bird Sanctuary.
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Hilton expands its presence in India

Hilton continues to expand its presence in India with the opening of the stunning DoubleTree by Hilton 
Jaipur Amer. Hilton now has two beautiful properties in Jaipur to welcome guests looking to enjoy and 

explore the world-renowned Pink City. This hotel marks the FIRST DoubleTree by Hilton in Rajasthan. DoubleTree 
by Hilton Jaipur Amer is owned by Goverdhandham Estate Private Limited and managed by Hilton. The hotel 
is convenient to access for travellers who are driving from Delhi to Jaipur on National Highway 8, as it is on 
the outskirts of the city and near the historic and famous Amer Fort, as well as the city’s prominent heritage 
sites. Navjit Ahluwalia, Senior Vice President and Country Head India said, “We are now seeing travel demand 
returning, as guests become more confident about their travel plans. Much of this demand is directed towards 
domestic destinations as more travellers choose to rediscover and explore places closer to their home locations. 
The DoubleTree by Hilton Jaipur Amer is a beautiful property equipped with all attributes to provide exceptional 
experiences for our guests as we continue to spread the light and warmth of hospitality in a year that has been 
unprecedented for our industry.” Overlooking the Aravalli range and nestled in the Kukas area, DoubleTree by 
Hilton Jaipur Amer offers breathtaking views to guests looking to enjoy and relax amidst the serene landscape 
surrounding the property. 

Speaking on the opening, Mr Abhay Khandelwal of Goverdhandham Estate Private Limited, said, “We are 
pleased to partner with the globally renowned DoubleTree by Hilton to provide outstanding services to our guests 
in Jaipur. With its prime location, comfortable amenities, plenty of open-air venues that offer beautiful views, and 
thoughtfully designed indoor spaces, DoubleTree by Hilton Jaipur Amer is perfect for your next leisure travel or 
planning your dream wedding. We look forward to welcoming guests here.”

Neeraj Maharshi, General Manager, DoubleTree by Hilton Jaipur Amer said, “The entire team is excited and 
looking forward to welcoming and serving our guests with the warmth of hospitality that Hilton is well regarded 
for. The hotel is well-equipped to cater curated in-house experiences for guests to enjoy and relax as well as 
visit world-famous monuments, sights and places in and around the city since the hotel is conveniently located.” 
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It was around June 2018 that the 
prestigious world economic forum 
announced setting up of a multi-

million dollar centre in Navi-Mumbai 
to harness:
(a) Internet of things (IOT);
(b) Block Chain; and
(c) Artificial Intelligence Technologies 

- in promoting the Govt. sponsored 
Indian 

By: Gp Capt DC Bakshi, VSM IAF (Rtd).
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DRONES – The Game-Changers
Also Catalysts for Employment 

Generation

Start-Ups which were engaged in 
finding solutions to our social problems 
like malnutrition, food deficits and 
challenges of poverty-alleviation.

Not many know that the proposed 
Centre is a unique institution – there is 
one in San Francisco (USA) and one 
each proposed to be set up in China 
(Beijing) and Japan (Tokyo).

No wonders that the Indian Centre 

had selected (on priority) Drone-based 
solutions for the agriculture sector to 
help the farmers in:-
(a) Testing soil-conditions; and 
(b) Guidance on Sowing Schedules.

This suits us well; we are conscious 
that the demand for food products 
has gone up multifold. With depletion 
in sources and reduction in farmlands 
(such as in Punjab) coupled with acute 

“Powered, aerial vehicles that do not carry a human operator, use aerodynamic forces – 
to provide vehicle lift, can fly autonomously or be piloted remotely; can be expandable or 

recoverable and can carry a lethal or non-lethal payload”.

Elizabeth & Chritopher Bolklom
In “Unarmed Vehicles”
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shortage of labour for agricultural tasks, 
there is an urgency for “Speedier” 
and “Smarter” solutions to replace the 
outdated practices.

So, we can see that Drones are at 
our beck and call! They are going to 
fill gaps admirably.

In the initial years of their deployment, 
Drones did not find favours from the 
clients. They were considered to be 
‘dull’, ‘dirty’ and ‘dangerous’. Times 
have changed; their use is fast expanding 
– not only in the field of agriculture 
(as stated in the opening paragraph) 
but also in scientific, commercial, 
military and aerospace applications. 
Their stellar role in ‘product delivery’, 
‘aerial photography’ and ‘surveillance’ 
(for law-enforcement machinery) is 
worth a mention. Covering such areas 
as ‘disaster-relief’, ‘archaeology’ and 
‘conservation of biodiversity and 
habitat’; Drones are poised to play key 
roles in development and up-gradation.

The global military market for Drones 
is led by USA and Israel. However, the 
civilian Drone-market is dominated by 
China followed by the USA and France.

Is Drone-technology going to act as 
a catalyst for employment generation? 
Yes; being one of the key areas of 

Acknowledgement Numbers) Govt. also 
offered a “One-Time” opportunity for 
voluntary disclosure of such Drones 
(interestingly according to a source, 
during this period, a total of 19,553 
Non-Compliant Drones were registered).

As regards regulations for 
manufacturing and use of Drones 
in the country; Govt. of India has 
clearly indicated that only an authorized 
manufacturer or an importer can sell its 
device(s) – to an individual or entity 
approved by the DGCA.

As regards employment opportunities; 
according to a recent press release, the 
famous Bombay Flying Club has become 
the country’s first DGCA-approved 
Drone-Training School. It is one of the 
oldest Flying Clubs in India.

In conclusion; certain conditions such 
as restricted aerial photography, the 
safety of the machine and the operator 
(including the insurance covers) will 
need prior clearances from Govt. of 
India. Being an additional Aviation 
Asset Drone-Pilot’s training will bring 
our Civil Aviation in more mature 
footings than ever.

concern of Govt. of India – the recent 
pandemic having aggravated the 
problems multifold; given a chance 
our young men and women work-force 
would gladly opt for Drone-related 
assignments. We will be discussing it 
in this article.

Ministry of Civil Aviation has already 
started the registration process for 
Non-Compliant Drones which were 
not registered with the DGCA and 
had not been granted DNAs (Drone 
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Thailand has topped the list of 
the world’s safest destinations 
to visit during the Coronavirus 

Disease 2019 (COVID-19) pandemic, 
according to a study by Germany-based 
travel company Tourane. To know more 
about Tourism Authority of Thailand’s 
(TAT) revival and survival plans during 
this difficult time, we did a face to face 
interview with Vachirachai Sirisumpan, 
Director- Tourism Authority of Thailand 
New Delhi

Vachirachai Sirisumpan has been 
with TAT for more than 20 years 
with extensive experience working in 
various divisions including international 
relations, Europe, Middle East and Africa 
markets region, domestic marketing 
and policy and planning department. 
Before this, he was the director of 
southern market division promoting 
and coordinating Thailand’s southern 
region for the domestic tourist market. 
In his previous assignment, he had been 
posted at TAT Dubai Office as deputy 
director for the Middle East between 
2012 and 2016. Vachirachai Sirisumpan 
aims to strengthen networking initiatives 
and carry out more collaboration with 
all travel partners as well as enhance 
on direct consumer promotion activities 
in the markets that are under TAT New 
Delhi Office.

Face to face with

Vachirachai Sirisumpan
Director-Tourism Authority of Thailand (TAT) 

New Delhi
By: Manchumi

With Covid-19 pandemic hitting 
the tourism sector globally, how’s 
TAT working to revive the tourism 
industry?

To overcome the crisis and look 
ahead, Tourism Authority of Thailand 
(TAT) has set a reviving direction for the 
tourism industry which are as follows:
- Reboot: By stimulating domestic 

travel, once the situation within the 
country is well under control for 

infection. It is important to build tourist 
confidence as well as encourage 
through marketing campaigns and 
promotions for Thais to travel within 
Thailand.

- Rebuild: To work and support the 
travel and tourism business as well as 
local tourism community to prepare 
and adapt to the “New Normal” and 
enhance long-term competitiveness 
such as training to up skill travel and 
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tourism personnel. 
- Rebrand: Maintain and continue 

to promote “Amazing Thailand” 
brand among Thai and foreign 
visitors and build confidence for 
travelling to Thailand as “Top of 
Mind Destination”.

- Rebound: By stimulating a revival 
of the international markets by 
maintaining existing customers and 
promote the potential segments in 
line with “New Normal”.

- Rebalance: Focus on sustainability 
management framework and 
responsibility to society and the 
environment.

How has the economic slowdown 
impacted your business? What 
financial planning do you do at 
such times?

Tourism, both direct and indirect, 
contributes almost 20% of Thailand’s 
GDP and has been one of the worst 
affected sectors by the COVID-19 
pandemic. Similar to tourism and 
travel businesses globally, many Thai 
businesses, especially hoteliers, tour 
operators and transporters, have said 
that COVID-19 is the hardest challenge 
that the Thai tourism industry has 
ever faced. The downturn has had a 
significant ripple effect across the Thai 
economy affecting all forms of transport, 
trade and other services. 

As of now, the situation in the country 
is improving, so domestic tourism has 
started and we witness good travelling 
within the country during the long 
weekend in July 2020, which is a 
good restart of tourism in the country. 
Therefore, the current focus is for TAT 
to promote and boost the domestic 
market first. Still, the international 
market is very important as well so we 
are working to maintain and promote 
Thailand as a “Preferred Destination” 

for the Post-COVID-19 period. And with 
the current situation, we have shifted 
most of our activities to an online or 
digital platform.

What are your plans to reach out 
to the Indian market once the 
restrictions on travel are eased 
by both Indian and Thailand 
government?

For the Indian market our TAT India 
Offices, Mumbai and New Delhi, are 
focusing on maintaining and promoting 
Thailand as an all-time favourite 
destination for all Indian travellers. 
Prior to the lockdown, around 10 airlines 
were flying from several cities in India 
directly to Bangkok and Phuket. Since 
the start of lockdown in India from 
late March 2020 and travel restrictions 
applied in many countries, we continue 
to communicate with our travel trade 
partners as well as with the consumers 
directly in India to enhance Thailand 
as a “Top of Mind” destination. This 
is done by our online channel as well 
as working with all potential partners to 
reach out to all our target groups here 
in Indian such as Family, Millennial 
group and of course the wedding and 
honeymooners. It is very important 
that all our Communications relating 
to both travel agents and consumers 
is to ensure that they feel confident on 

safety and hygiene when they travel to 
Thailand and have a good time in the 
Kingdom. More important is the way 
we communicate, which needs to be 
in consideration of the sentiments of 
the market.

Therefore, once the situation is 
improving and indicates that travel 
will be easier with less restriction for 
tourist or leisure traveller. We will be 
doing more of sales promotions which 
currently are under preparation with 
our partners. Also, TAT India Offices 
and our Headquarter are working with 
Thai travel and hospitality businesses to 
update on the situation and work on 
Indian tourists’ needs and wants for 
new normal travel as well.

How do you plan to position 
Thailand as a preferred destination 
for travellers?

To position Thailand as a preferred 
destination for travellers, we need to 
ensure the tourists will have quality 
experience in Thailand. In doing so, TAT 
has been working with Thai travel and 
hospitality businesses as well as related 
agencies and local community through 
various measures to ensure long-term 
and sustainable success. One example 
is our “Thailand Tourism Awards” to 
recognize the Thai travel industry’s 
best and brightest for their excellence 
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in delivering remarkable service and 
experience to local and international 
tourists. Our core communication 
marketing slogan “Amazing Thailand” 
is widely recognized as one of the most 
impressive brand campaigns in Asia, 
which we will continue to promote 
to specific target groups and highlight 
the friendliness and hospitality of the 
Thai people.

What would be the protocols for 
the ‘new normal’?

With the “New Normal” of travelling 
that put safety and health as priority, 
the Tourism Authority of Thailand has 
introduced “Amazing Thailand Safety 
and Health Administration” or SHA 
Certification. This is aimed at elevating 
the country’s tourism industry standards 
and developing confidence among 
domestic and international tourists. The 
Amazing Thailand SHA Certification is 
to prepare Thai travel and hospitality 
business to be ready for the return of 
tourism post COVID19. SHA standards, 
divided into 10 types of activities are 
covering all aspect of tourists experience 

and touchpoints when travelling in 
Thailand such as hotels, restaurants, 
tourist attractions, transport services and 
other facilities and they must strictly 
follow as per the COVID-19 control 
guidelines issued by the Ministry of 
Public Health.

https://thailandsha.tourismthailand.
org/shalists/

What are the types of clientele you 
are looking at the moment? Which 
are your main target areas?

Indian market is very important 
and continues to be so for Thailand. 
Everyone knows and believes that once 
travel and tourism are permitted, India 
will be one of the key markets which 
will bounce back very quickly. Indian 
millennial travellers will be the focus for 
this year and next year. Niche market, 
including wedding celebrations, special 
occasion celebrations, honeymoons & 
golf tourism will be explored for new 
marketing tactics and promotions. 

In addition, new destinations and new 
experiences will be introduced more 
in the Indian market especially for the 

repeater such as destinations beyond 
Bangkok like Kanchanaburi and Khao 
Yai or beyond Phuket like Khao Lak, 
new attractions in and around Krabi 
as well as hidden gems in Koh Samui 
and the islands around it.

How do you think international and 
domestic tourism will change in the 
aftermath of Covid-19?

If you mean aftermath of Covid-19 
when we have a vaccine which has been 
distributed widely, then my personal 
view would be that both international 
and domestic tourism will be back on 
track again but will need 1-2 years to 
get back to the level of tourism situation 
as in 2019. Safety on health will be 
another top priority on all tourists 
check-list which tourists’ businesses and 
destinations need to meet. Consumer 
and tourists experience will be a focus 
on any marketing and promotion. 
At the same time on the operation 
parts travel and tourism industry will 
give more and serious focus to risk 
management, digital transformation and  
sustainability.



aviation times  october 2020 21

By: Manchumi

profile

Philippine Airlines (PAL) is 
Philippine’s flag carrier and 
was founded in 1935 as the 

Philippine Aerial Taxi Company. It 
primarily operates from a hub at the 
Ninoy Aquino International Airport 
(MNL) and a secondary hub at the 
Mactan-Cebu International Airport 
(CEB).

FLEET 
The Philippine Airlines fleet composed 

of wide-body and narrow-body aircraft 
from five families - Airbus A320, Airbus 
A321neo, Airbus A330, its flagship Airbus 
A350, and Boeing 777. There were 72 
aircraft registered in the PAL fleet.

NETWORK
Philippine Airlines presently flies to 

eight domestic and 56 international 

Philippine Airlines

destinations in 30 countries across Asia, 
North America, South America, Africa, 
Oceania and Europe with six long haul 
destinations. 

CLASS
Philippine Airlines currently offers 

three classes, Business, Premium 
Economy, and Economy, depending 
on the aircraft. Their Airbus A330s and 
Airbus A350s offer three classes. PAL 
reconfigured the cabin layout of eight 
A330s, from a single class 414-seater 
configuration into a 309-seater tri-class, 
with Business, Premium Economy and 
Economy class sections. The seats 
were designed by Lift Strategic Design 
and Lufthansa Technik Philippines 
performed the reconfiguration. New 
aircraft acquired have embedded IFEs, 
due to the failure of PAL's wireless IFE 

program for long-haul flights. They still 
offer wireless IFE on all aircraft.

Economy Class
Economy class, formerly known as 

Fiesta Class, is available on all aircraft. 
Tray tables are found in the seat in 
front, except for bulkhead and exit seats, 
where the tray tables are embedded in 
the seats. They have four-way head-
rests. B777-300ERs, A350s, select 
A330s, and A321neos feature seats 
that offer a pitch of between 31 and 
34 inches. Each seat offers AVOD and 
is equipped with 9-inch (777-300ER) 
or 10-inch (A330, A321neos) monitors 
with a headphone jack and USB port 
for charging, mounted either on the 
seatbacks or armrests (for bulkhead and 
exit row seats). They have four-way 
headrests, and six inches of recline. An 



aviation times  october 202022

q

articulating seat bottom cushion comes 
with extra foam under the seat cover.

Premium Economy
Premium Economy, also known as 

Economy Plus, is available on A330 and 
A350 aircraft, as well as PAL Express 
flights using two-class A320s in which 
case the business class seats are sold 
as Premium Economy. They are similar 
in design to standard economy class 
seats but feature at least 4–5 inches 
more legroom providing a minimum 
of 34–36 inches of legroom.

Reconfigured A330s, as well as A350s, 
have a different seat design, with an 
extra padding layer. It is 9.55" wide, 
pitched at 38 inches with eight inches 
of recline. They also feature a 13.3-inch 
IFE with AVOD, with a headphone jack 
and USB port, as well as in-seat power.

Business Class
Business class, formerly known as 

Mabuhay Class, is also available on all 
aircraft. It offers increased legroom and 
lie-flat seats (on A330-300, B777-300ER, 
A350-900, and A321neo). Philippine 
Airlines is the only Philippine carrier to 

offer business class on domestic flights. 
On medium-haul and long-haul flights, 
Philippine Airlines provide amenity kits 
from L'Occitane en Provence. Business 
Class seats on A321ceos recline and 
have a seat pitch of 39 inches (99 cm). 
They feature laptop power supply (both 
AC and USB). There is no IFE built 
into the seats but iPads are provided 
on select flights for no extra cost.

Frequent flyer program
Mabuhay Miles is the Philippine 

Airlines frequent flyer program. It was 
established in 2002 by merging all 
existing PAL frequent flyer programs 
prior to the Asian financial crisis: namely, 
PALsmiles, the Mabuhay Club and 
the Flying Sportsman, with PALsmiles 
and Mabuhay Club members being 
moved to the new program on August 
1, 2002.[28] The Flying Sportsman 
program was subsequently transformed 
into SportsPlus, a three-tiered, 
subscription-based program which gives 
extra baggage allocations for sports 
equipment. Mabuhay Miles members 
earn miles that can be redeemed at 
face value on most Philippine Airlines-
operated flights, as well as on code-
shared routes of partner airlines.

Mabuhay Miles co-branded credit 
cards, debit cards, and prepaid cards are 
also available and offer additional benefits 
such as free mileage points once the card 
is activated, travel insurance, Priority 
check-in, access to Mabuhay Lounge and 
some discounts when booking flights on 
Philippine Airlines website.
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By: Rohit Ashok 

Aerotropolis: 
Opportunities & Challenges in India

article

In the past, airports have put 
themselves in the outskirts of 
towns, thereby reducing the spatial 

disconnection of distant cities but missed 
the effective connect within city. As 
the economy grew, airports became 
strategic economic hub in new cities. 
Significant growth of aviation business 
in coming decades and position of 
India and its socio-political stability 
require reconceiving the Airport city as 

a new urban form in expanding, called 
Aerotropolis. Today, the world travels 
for business, tourism, leisure, health, 
education, etc. There are significant rises 
in the number of flights taking off every 
day and are expected to increase to 
two times by 2030. With the increasing 
number of flights there is tremendous 
demand for airport construction and 
thus enormous potential for sustainable 
airports to be built. Therefore, the new 

age of urban development should be 
accomplished with proper attention to 
airports and the facilities or infrastructure 
supporting them. The rapid expansion 
of airport-linked commercial facilities is 
making today’s air gateways anchors of 
21st- century metropolitan development 
where distant travellers and locals 
alike can conduct business, exchange 
knowledge, shop, eat, sleep, and be 
entertained without going more than 
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fifteen minutes from the airport. This 
functional and spatial evolution is 
transforming many city airports into 
airport cities.

The aerotropolis concept is the 
growth of the airport city in the world, 
taking new information technology into 
account and concentrating on eco-
innovation and the green economy. 
The clusters of aerotropolis emerge 
as the transportation hub for business 
and economic activities and therefore 
provide for self-sustaining towns for the 
live, work and play. The growth of these 
airport cities would eventually reduce 
the need for their total operations to 
cover larger distances and greenhouse  
emissions.

The present pandemic situation 
due to COVID-19 has shown us the 
need and important of functional 
and effective Aerotropolish. It should 
be planned in such a way that the 
activities and movement generated 
through intercity connect gets almost 

fulfilled in aerotropolish itself with less 
movement need in intra-city. It will 
make aerotropolish sustainable and 
will be functional/less affected during 
the pandemic situation. During present 
pandemic situation, complete closer of 
airports for long duration is somewhat 
due to unavailability of functional 
aerotropolish. Today, India has about 
18 % of the world's population, which 
tends to increase at large in the near 
future, ultimately increasing travel 
demand. The administrative capital 
Delhi, and financial capital Mumbai, 
have no more land to support the 
development of airport towns but the 
other regions of the country have a 
strong development impact. Incheon 
Air City, South Korea; Schiphol Airport, 
Amsterdam and Memphis International 
Airport, US have their successful stories 
to learn from. Navi Mumbai International 
Airport being develops into an ultra-
modern airport with all the modern 
amenities and facilities of commercial 

and retail, business and offices as well as 
recreational services. Developing airport 
cities is not a new challenge but to plan 
and maintain the future development 
of aerotropoles in a manner that will 
provide all its users and the whole 
area to be handled with the best  
return.

An airport city is going to be a 
major attraction to kick starts an 
economy that would further expand 
opportunities for new and existing 
employment, tourism and infrastructure. 
Developing Aerotopolis city has lot of 
challenges to face. High scale design 
and development is highly risky, as the 
plan could go wrong at some point. 
Airport construction also has major 
challenges such as the growth of hazards 
to keep pace with developments, noise 
pollution, height restriction and efficient 
connectivity. Nevertheless, today, the 
new technologies are focused on these 
issues that will help solve these problems 
in the coming future.
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By: Gp Capt DC Bakshi, VSM IAF (Rtd).

Amongst the various key 
issues of the administratively 
complex and functionally 

elaborate gamut of Indian Civil Aviation 
Network; The VVIP-Travel – in the 
country or abroad, poses a formidable 
challenge. It definitely stretches the 
expert’s limits/range of their knowledge 
and ingenuity. With the advent of science 
and technology – in every walk of 
life, the world has literally shrunk. We 
rightly call it now a “Global Village’. 
There is a sea of change in the societal 
patterns – at home and at places of 
work. Take for instance the “Mobility 
Factor”; its multiple hues in terms of 
“speed”, “reduction in time-spans in 

THE VVIP
Travel not only a facility - But Fantasy Too

covering long distances”; “comfort 
quotients” and recommended ways and 
means to mitigate ill-effects of fatigue. 
The new travel-package offered to the 
users is much different than that of 
yesteryears. Nowadays, Heads of States 
travel by air to attend international 
events and ceremonial functions more 
often than earlier times. While en-
route, they conduct meetings and 
get-briefed by the secretarial staff. Press-
teams accompanying the VVIP play an 
important role in projecting the image of 
the VVIP/country and mission of the visit. 
No wonders that in order to meet the 
needs of VVIP-Travel; the aeronautical 
design experts continue to improve 

upon the utility-comfort parameters of 
the machine. Yes; notwithstanding the 
above, what is of utmost importance is 
the Safety-Quotient of each VVIP flight; 
nothing but the best is acceptable with 
zero-tolerance for any kind of lapse. 
This is the universal practice; every 
country asks for it when requests for 
acquisitions (of VVIP-Aircraft) are floated 
to the manufacturers. Accordingly; India 
is no exception!

As on date, we are talking about 2 
BOEING 777-300 aircraft ear-marked 
for the VVIPs. They were supposed to 
be delivered by the Boeing Company 
– after their retro-fitting at the world-
famous facility in the USA. Some last-
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minute maintenance/procedural delays 
resulted in delays in handing-over these 
aircraft to us.

Historically; Boeing’s tryst with VVIP 
Travel goes back to many decades. 
60 years ago; the American President 
Dwight D. Eisenhower’s travel team 
– after extensive checks and balances 
cleared Boeing 707 for Presidential 
duties. In order to meet stringent security 
requirements, the VVIP-airplane was 
allotted the Call-Sign AIR FORCE 
ONE (When President was on board). 
With that as the beginning, the revised 
versions of Boeing continue to play 
key roles in performing Presidential  
duties. 

In India’s case; the practice in-force 
so far was to ask AIR INDIA to lend 
a Boeing 747 as and when VVIP 
needed it. This was causing dislocation 
in commercial schedules of the airline. 
Authorities were on the look-out for a 
permanent solution.

After deliberations by the involved 
stakeholders, it was decided to ask Air 
India to hand-over two Boeing 777:300 
– for exclusive use by the three Hon’ble 

VVIPs i.e. The President, Vice-President 
and our Prime Minister. These two 
airplanes will be de-registered by Air 
India and handed-over to IAF to get 
the K. Series numbers.

Modified VVIP Aircraft will have:- 
• Conference Room for meetings, 

discussions and briefings;
• A VVIP Suite; comprising a compact 

Bedroom and one/two functional 
bathrooms;

• Adequate number of seats for the 
accompanying staff; and

• A separate Chamber for the security/
support staff.
Mid-air security is of paramount 

concern. It is learnt that the VVIP 
aircraft will be capable of countering 
missile threats since it will be equipped 
with its own missile-defence system 
(called “Larger Aircraft Infrared 
Countermeasures” (LAIRCM) and 
“Self-Protection Suites (SPS)”. Boeing 
authorities have confirmed that aircraft 
supplied to India were set to match 
the US President’s Air Force One – in 
terms of security measures and comfort-
matrices.

According to a press release; the 
2 VVIP aircraft (Boeing: 777) which 
were earmarked for travel by Hon’ble’s 
President, Vice-President and Prime 
Minister has finally arrived in India 
on Thursday – 01 October 2020. 
[Interestingly, foreign guests too use 
these aircraft (on as required basis) e.g. 
Pandit Jawahar Lal Nehru once travelled 
from Washington (USA) to London (UK) 
in President Roosevelt’s Air force One 
– recently Prime Minister Imran Khan 
travelled from Saudi Arabia to the USA 
in Saudi Arabia’s Prince’s State aircraft)]. 
A team of four Air India pilots escorted 
them from Fortworth (USA) to New 
Delhi (IGI Airport) covering a distance 
of 13,000 km in 15 hrs. (Non-Stop). 
Air India has constituted a team of 
15 ace pilots on the lines of Air Force 
Communication Squadron which will 
be responsible for ferrying VVIPs.

Guess! How much these aircraft 
will cost to the national exchequer? 
Around 8500 crores. INDIA: ONE” – 
as suggested in the media is probably 
the befitting title of these “Chariots of  
Skies”. q

BOX ‘A’

KIND COURTESY
Inputs from Michael J. LOMBARDI’s article – 

“HAIL TO THE CHIEF”
(BOEING’s In-House Journal FRONTIERS)

Carrying US Presidents – Boeing Airplanes (Air Force One)’s rich legacy.
o Franklin Roosevelt was the first American President to fly (in 1943) in a Boeing 314 Clipper. It took him to the 

famous CASBLANCA conference. (He also celebrated his 61st Birthday onboard).
o President J.F. Kennedy travelled to Berlin in June (1963). (Boeing 707:320 B – designated VC-1376 with Call 

Sign No SAM 26000).
o President Richard Nixon travelled to China in February. 1972 in the above stated VVIP Presidential Aircraft.
o Next version served President Gerald Ford, Jimmy Carter, Ronald Reagan and George Bush.
o In fact, the saga of services to American Presidents by Boeing (AIR FORCE ONE) continues till date. It is an 

achievement worth a mention and Boeing’s record in providing a safe and comfortable travel mode remains 
unmatched.
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By: Rohit Ashok

Importance of Prioritising 
Climate Action 

Aviation Leaders

Unisys specializes in providing 
industry-focused solutions 
featuring leading-edge 

security to clients in the government, 
financial services, and commercial 
(including Aviation and life sciences and 
healthcare) markets. Established in 2004 
in Bengaluru, Unisys India continues to 
grow in skills and capabilities. Here is an 
interview with Ajay Prabhakar, industry 
manager, Travel and Transportation, 
Unisys India and Sundar Natarajan, 
Digital Transformation Lead & Aviation 
Domain Expert, where both of them 
share about the present situation and 

Unisys helps the travellers to tackle the 
circumstances.

Despite the current crisis facing the 
global aviation industry, its commitment 
to pursuing sustainability remains 
strong, particularly as the sector starts 
to recover. Speaking at the Global 
Sustainable Aviation Forum, industry 
leaders reiterated that long-term climate 
action should be a priority alongside an 
economic recovery in the coming years.

Executive Director of the Air Transport 
Action Group (ATAG), Michael Gill said, 
“Air transport is in the midst of the 
deepest shock in its history. However, 

as we plan for the recovery of air 
connectivity, we also must prioritise our 
environmental progress.”

“Our sector has a long-term climate 
change goal to cut CO2 emissions in 
half by 2050. With the right help from 
governments, the energy sector and 
technologists, we expect that global 
aviation will be able to hit net zero 
emissions a decade or so later. Some 
parts of the world will be able to meet 
this point earlier, and a number of 
individual companies have already set 
goals along these lines. To achieve this 
will require a transition in our energy 
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source from fossil fuel to sustainable 
aviation fuel, the acceleration of research 
and development of electric, hybrid and, 
potentially, hydrogen aircraft. It will also 
require a commitment to collaboration 
going even beyond our current levels. 
We have the next decade to set the 
scene for sustainable global connectivity 
for the next 30 to 40 years,” he added.

Speaking about the need to focus on 
sustainability as part of the industry’s 
long-term recovery from COVID-19, 
Luis Felipe de Oliveira, Director General 
of Airports Council International (ACI) 
World, said, “The recovery of the 
aviation industry will be a key driver 
of the global economic recovery. To 
ensure that aviation can continue to 
provide economic and social benefits, 
it is crucial that we pursue a green 
recovery and lay the foundation for a 
prosperous and sustainable industry for 
the long term. Airports are central to 
the interconnected and interdependent 
aviation ecosystem. Airports and their 
partners in the aviation industry need 
the support of appropriate regulation 
and government policies to facilitate 
a green recovery and push for real 
change.”

The Civil Air Navigation Services 
Organisation’s (CANSO) Director-
General, Simon Hocquard, said, 
“Meeting our ambitious sustainability 
goals continues to be of paramount 

importance and will only happen if 
everyone in the aviation system plays 
their part. From implementing new 
operational procedures to adopting 
the latest technologies, the air traffic 
management (ATM) industry has an 
important role to play in improving the 
efficiency of aviation in the near term, 
before new electric aircraft technologies 
or zero-carbon fuels come on stream.”

Alexandre de Juniac, Director General 
and CEO of the International Air 
Transport Association (IATA), said, 
“COVID-19 has devastated the aviation 
industry. But we are working hard 

q

to re-connect the world safely and 
sustainably. We’re committed to pushing 
ourselves, our partners and governments 
to achieve our carbon targets in a green 
recovery. But this is not the time for 
more environmental taxes that punish 
people for reconnecting with family or 
who contribute to economic recovery 
with business travel. For aviation, the 
keys to combating climate change 
remain investments in carbon offsetting, 
sustainable fuels and radical green 
technologies.”

Chair of the International Coordinating 
Council of Aerospace Industries 
Associations (ICCAIA), Eric Fanning, 
said, “Manufacturers invest billions 
of dollars a year to make the next 
generation of airplanes even more fuel-
efficient, but disruption from COVID-19 
will make it difficult to maintain 
this level of investment in research 
and development. Moving forward, 
Government and industry leaders must 
find new ways to collaborate on funding 
and developing innovative technologies 
that will address climate change.”
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ibis Jaipur Civil Lines is the perfect 
family destination, strategically 
located in the centre of the city, 

near Civil Lines Metro Station (500 
m), Jaipur Railway Station (2.8 km) & 
Airport (12 km). The green landscaped 
areas surrounding the property provide 
a very pleasant & calming experience to 
guests. Even though compact in design, 
the hotel is designed functionally and 
aesthetically to provide all essential 
facilities to the guests that stay there. 
The designers paid a large detail to 
attention on ensuring classic mid-century 
lines using warm wooden pallete and 
warm colours like ochre and soft muted 
interpretation of “Rajasthani hues”. The 
loose furniture echoes the mid-century 
style of design with a lot of metal and 
warmth of timber and when it comes 
to inheriting the interior spaces with 
local historical elements, artwork plays a 
vital role in the design. First impressions 

ibis Jaipur Civil Lines Hotel
The assortment of exquisitely designed with a 

panoramic view of Jaipur
By: Rohit Ashok

are vital and hence the revamped 
lobby reflects the art and culture of 
Rajasthan with Pichwai Art paintings 
(native Rajasthani art) and handicrafts 
were very carefully selected so that it 
blends into the overall theme and still 
stand-out as an artwork feature. The 
lobby also showcases a visual guide 

to exploring Jaipur on the main wall. 

ROOMS
The hotel has 140 comfortable & 

well-designed guest rooms. The public 
spaces are open in space and spirit 
they are crisp, purposeful environments 
and vibrant spaces that bring people 
together. Post refurbishment the hotel 
is now amongst new generation hotels 
that feature urban-influenced design, 
accessible technology, style and a social 
atmosphere to enhance experiences and 
keep pace with the new age visitors 
and guests at the property.

Types of rooms include
Standard twin room, Standard 

twin room - with extra benefits, 
Standard queen room and Standard 
queen room - with extra benefits

hospitality
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DINING

SPICE IT
Spice it is their multi-cuisine all-day 

dining restaurant. They serve delectable 
buffets and a-la-carte menu.

THE HUB
To unwind with cocktail and snack or 

surf the net with complimentary WI-FI, 
hotel’s bar The Hub is an ideal place 
for informal meetings, evening drinks 
and friendly get together.

BANQUETS
With over 65 square feet of versatile 

meeting, event & banquet halls in 
Jaipur. Ibis Jaipur Civil Lines has a 
perfect conference venue and is an ideal 
place for wedding planners, meeting 
planners or corporates who are seeking 
a seamless experience. With state-of-the-
art technology, infrastructure, meeting 
concierge along with dedicated event 
services to ensure the success of every 
event.

RECREATION
The hotel features an assortment 

of beautifully designed landscaped 
outdoors; a beautiful and lively rooftop 
swimming pool and the guest rooms 
present a panoramic view of the city. 

The green landscaped areas surrounding 
the property provide a very pleasant & 
calming experience to guests. The Hotel 
also has a spruced-up fitness centre 
for a holistic memorable experience 
for guests.

OTHER ACTIVES
The outdoor experiences for the 

visitors to enjoy all day long there are 
outdoor activities like badminton, cricket, 
cycling and swimming Amongst pother 
refurbished features we have also added 
features like kids room, a guest lounge 
at the 7th floor, foot massager, gaming 
room which features a foosball table, 
carom and chess boards and the hotel 

will also provide an option to rent eco-
friendly Green Bikes (battery operated 
bikes) to explore the pink city on pedals.

The underlying theme behind all 
the changes was to make the hotel 
modern, social & appealing to guests 
and make them relish the memories 
of their stay. It had to be done in a 
manner that it was equally welcoming 
for the business guests as well as the kids 
who come to the hotel for memorable 
vacations. Addition of library with 
carefully curated Books and artifacts, 
Selfie wall, Cozy corner, the retrofitted 
auto and motorcycle in a public area and 
vernacular artwork behind the headboard 
in rooms were all resultants of our 
endeavour to instigate wow moments in  
Guests.

The philosophy of ibis Jaipur Civil 
Lines is to sport a ‘New Generation’ 
unique design which will have trendy 
public areas that are world-class, 
vibrant and energetic and coupled with 
specially curated culinary offerings. As 
they believe that the Indian customer 
is more design-conscious than ever 
before which is motivating them to 
continue to push their design boundaries 
and bring in global experiences for  
customers. q
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Desperate to get away, 
vacationers are turning to 
camp in order to avoid other 

people and the risk of catching the 
coronavirus. However, there are other 
options available for a luxury stay 
with all the comforts of home. With 
no face-to-face interaction required at 
these Virginia accommodations, guests 
can minimize the health risks and focus 
instead on their vacation getaway. 

On your Virginia holiday, the most 
difficult decision might be selecting from 
the many tantalizing options: history with 
a modern twist, breathtaking natural 
beauty, shopping at brand-name outlets 
and boutiques, soaking up the sun along 
miles of pristine coastline, savouring 
the local produce and sipping award-
winning wines. "Virginia is for Lovers" 
is the state's tourism slogan. Mountain 
lovers, animal lovers, history lovers, 

wine lovers – you name it, you'll find 
something to love in Virginia.

A new luxury boutique property in 
Fredericksburg, Virginia is leading the 
way in stress-free hotel stays, offering 

guests the comfort of a first-class 
experience combined with the ease of 
automated check-in and check-out. The 
Silver Collection Hotel is designed to 
offer travellers a unique experience that 
is more residential than the hotel. The 
24 all-suites offer a feeling of being in 
a full apartment rather than a simple 
hotel room. Every suite is self-contained 
with a fully equipped kitchen, living 
room, in-suite laundry facilities and a 
private balcony. SCH also offers luxury 
amenities, from daily complimentary 
continental breakfast to an adjacent 
16,000 square-foot clubhouse. The 
cleaning and safety protocols are 
top-notch, utilizing the OmniShield™ 
Surface Protection Program. SCH is 
conveniently located in the heart of 

Virginia Offers
Numerous Accommodations with No 

Face-To-Face Interaction
By: Anil Singh

hospitality
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Fredericksburg, with access to one 
of America’s most authentic, historic 
downtown districts. Get the latest 
updates on Fredericksburg’s safety 
measures here.

 The Townsman in Charlottesville 
also provides contactless comfort and 
safety. Referring to themselves as the un 
hotel, the four-room boutique property 
has no front desk and no staff on site. 
Once booked, guests are provided with 
a personal code that grants access to 
the hotel and guest room. Located right 
on Charlottesville’s historic downtown 
walking mall, guests also have easy 
access to the many attractions the city 
offers. Learn more about Charlottesville’s 
safety measures here.

theme. To address coronavirus concerns, 
the property is taking only one group 
booking at a time and each stay includes 
all meals and a personal chef.

 Virginia has got lots of inspiration 
for your travel itinerary, whether you’re 
stopping in for a quick overnight visit 
or plan on staying for several weeks. 
Wherever you find yourself – at an iconic 
historic site, in a garden, visiting an art 
museum, performance hall or theme 
park – you might discover something 
that sparks a life-long interest. Make the 
perfect list of things to do in Virginia to 
ensure your visit to the Commonwealth 
is an unforgettable one! With a wealth of 
contactless accommodations, like those 
outlined above, a vacation to Virginia 
offers travellers everything they need 
for a worry-free getaway.

 Hilton Hotels, headquartered 
in Virginia, offer contactless 
accommodations through their new 
CleanStay program. The company 
has partnered with the makers of 
Lysol® & Dettol® to help ensure a 
safe environment for complete peace of 

mind. Contactless check-in is available 
through the Hilton Honors app, making 
your cell phone your ‘key’ to limited 
interaction during your stay, including 
at The Embassy Suites by Hilton 
Alexandria - Old Town and Hilton 
McLean Tysons Corner.

 If travellers are looking for more 
secluded accommodations, Virginia offers 
numerous B&Bs and specialty lodging 
featuring contactless stays. Just west of 
Winchester, VA, Pembroke Springs is 
located on 175 acres of natural forest. 
Featuring two large Japanese baths 
(ofuros), the entire inn has a Japanese 
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Interaction with 
Kabir Advani

Managing Director Berco’s Chain 
of Restaurants

The restaurant business has 
been one of the worst-hit by 
the Pandemic. The recovery 

is going to be long drawn and painfully 
slow. Even if people are more than eager 
to venture out and dine at their favourite 
places, the fear factor drastically curbs 
the footfalls. Restaurateurs, at least those 
who are managing to stay in business, 
are looking at new business models 
and learning to adapt to new ways of 
doing things.

Recently I did interaction with 
Kabir Advani MD, Berco’s Chain of 
Restaurants to know how they plan to 
survive in this time of crisis. Berco's is 
one of the most distinguished names 
in the culinary world as far as Chinese 
and Thai food is concerned. Since 
its inception in the year 1982, it has 
become a name to reckon. They have 
been doing many food festivals on 
International cuisines like Chinese, 
Thai, and Asian. All their restaurants 
are designed by keeping in mind the 
look of a modern Chinese restaurant 
and all of these restaurants have been 
designed aesthetically with Chinese 
paintings adorning the walls. This multi-
award-winning brand operates more 
than 40 outlets across India and it is 

By: Anil Singh
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we are taking. Secondly for dine-in 
all precautions like social distancing, 
temperature check, wearing of mask 
and face shield, regular sanitizing and 
contactless food delivery. For delivery 
and take away the packaging will play a 
major role in new normalcy. The guest 
feedback and communications through 
our hygiene videos showing our hygiene 
practices are also very important. Also, 
there’s a need to show the hygiene 
practices pictures and posters in front 
of the house and back of the house like 
chefs and staff hygiene through social 
media and newspapers.

How will restaurants adapt? Are 
takeaways the new mantra?

Restaurants are adapting according 

one of the most loved brands in the 
Pan Asian Cuisine Sector. They believe 
in serving hearty meals with a friendly 
ambience at an affordable cost. Bercos 
is one of the few Pan-Asian chains with 
the largest delivery radius in Delhi-NCR. 
Bercos has always believed in providing 
great quality at a reasonable price.

Kabir Advani has been one of the 
pioneers in bringing the Chinese cuisine 
in India. With 25 years of experience, 
today he is the Managing Director of 
Berco’s, the chain of restaurants which 
has become one of the distinguished 
names in the culinary world as far as 
Chinese and Thai food is concerned. In 
1982, the business was initially started 
by his father Mr Krishna Advani and 
his uncle Mr Baldev Advani. Currently, 
Kabir is on the Managing Committee 
of HRANI (Hotels and Restaurant 
Association of North India) and is 
Member of management Committee 
and Hon. Treasurer of NRAI (National 
Restaurant Association of India).

What is the outlook for the future 
like?

 Before the Coronavirus hit in India, 
the restaurant chain was overheated 
with new openings in many regions 
and the diners were going amazing but 
after the lockdown things changed and 
there’s been a drastic downfall in the 
food and beverage industry. But now 
the future of the food and beverage is 
gradually looking up. Liquor opening has 
also helped to bring in business till the 
time we get permission to do birthday 
parties, kitty parties, and groups we 
would not get F&B on track.

How will restaurants adapt to the 
new culture of social distancing?

Considering the need for the hour is 
hygiene and sanitization which is the 
most important thing to follow right 

now. Presently we are adhering to the 
4 feet distance rule between tables in 
all our restaurants and also staggered 
entry and exit. The same is the case at 
the back of the house where everyone 
is keeping a safe distance. Restaurants 
have to uplift the standards for their 
guests and their safety.

What steps, according to you, does 
the F&B industry need to take to 
bring back normalcy?

The Food and Beverages Industry 
has hit hard in this lockdown but the 
most important thing is the trust of 
people in the brand. For this, there 
will be transparency that is needed 
between the customers and the brand 
about all the hygiene measures that 
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to the current environment that is 
more hygiene norms and less personal 
interaction. We have noticed that people 
feel safe and secure by ordering through 
their cell phones and to promote this 
method more we have initiated scan, 
select, and order from the table itself. 
Online ordering and online payment will 
be the key for more sales contactless 
and focus on delivery and take-away. 
Special counters have also been made 
for takeaway at all our outlets.

According to you what is the USP 
of Berco’s?

Our authentic Chinese and Thai food 
is the USP of Berco's. We are the most 
distinguished names in the culinary 
world that provide food with great quality 
at reasonable prices. Another USP of 
Berco's is that it’s a great family dining 

with good portions of hygienic cooked 
tasty food with pocket-friendly pricing.

What are the most popular items 
on the menu?

The most popular items in Chicken 
and Veg starters are that we have 
appetizers and soups like Chicken and 
Veg spring rolls, Chilli chicken dry, 
Crispy Chilli potatoes, Chilli paneer dry 
and Manchow soup. While the main 
course with rice and noodles cooked 
in a variety of authentic Asian sauces 
is a specialty of Berco's. One of the 
most popular menus from Berco's is 
Chilli chicken, Juicy chicken drumsticks, 
Cheese corn roll, Mayo prawns, Veg and 
Non-veg Dimsums. The main courses 
include Kung pao chicken, Stir-fried 
Asian greens, Manchurian bowl and 
Red Thai curry. We also have Hazelnut 

brownie and Dark lava meltdown for  
dessert.

What is being done by way of having 
a more sanitized environment in 
Berco’s?

There is been through temperature 
checks of customers and periodic 
sanitizing in front of the house and 
back of the house and all the perishable 
food items procured for the day use 
and sanitized before use. All ordering 
and payment in the restaurant are 
contactless. Social/physical distancing is 
being followed in the restaurant seating 
and kitchen. We have restricted the entry 
of guests and staff without masks. Hand 
washing protocol is followed in our 
back of the house and also oximeters 
are used in the kitchen to check the 
oxygen level. We have also developed 
the team for COVID awareness and all 
the emergency activities.

According to you what’s the next 
big thing for the restaurant trade?

 I think the next big change that 
is going to come in the restaurant 
industry will be the Cloud kitchens. 
There’s an increasing opportunity for 
food entrepreneurs to invest in virtual 
kitchens. Along with this, there will be 
a rise in online ordering. There will 
be more emphasis on the Contactless 
dining experience, Innovative double 
layered and Eco-friendly packaging. 
Also, there will be more transparency as 
customers will be more interested in the 
details of the ingredients and sanitization 
measures used while cooking. The menu 
will be filled with more healthy dishes 
and some that are good for immunity. 
Now there will be routine Hygiene 
protocol training and awareness for 
staff to practice all Covid-19 measures 
and most importantly keeping social 
distancing in mind. q
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Japanese food and restaurants 
have a strong customer base 
in Indian metros. We spoke 

to Avantika Sinha, founder of Kampai 
in New Delhi Aerocity about her 
business and how she has survived 
the lockdown. Avantika Sinha Bahl 
is the creative genius behind multiple 
F&B brands such as Kampai, EBK 
Luxury Catering, Mai Bao (Upcoming), 
Mikuni (Upcoming) and Embassy 
Catering (Re-invented). Founder and 
manager director of Kampai, Avantika 
conceptualized Kampai because of her 
love and fascination for Japan and the 
Japanese food and cultural scene.

How is your industry faring?
The hospitality industry is one of the 

hardest hit due to the pandemic. We 
have faced unimaginable losses during 
these times. After months of staying 
shut, the industry has started opening 
up. We started with home deliveries in 
June and opened the restaurant in the 
last week of July. It is going to be a 
tough hill to climb, as people are still 
worried and are extremely cautious of 
stepping out. Eating out is still considered 
a “luxury” of sorts and hence, footfalls 
have been low. Our restaurant catered 
to a very large expat clientele (a large 
part of which is Japanese). Most of our 
clientele have travelled back to their 
home countries and are only expected 

Tête-à-tête with
Avantika Sinha

founder of Kampai

By: Radhika

to bring back customer confidence by 
offering safe experiences. Rentals will 
need to be revised since we are now 
in a new world altogether and surviving 
on pre COVID-19 rentals will be nearly 
impossible.

How will restaurants adapt to the 
new culture of social distancing?

Our restaurant, being on the premium-
dining category already complied 
with social distancing norms. Our 
tables are very well spaced out; we 
have private dining rooms as well as 

to return after a few months. However, 
each week the situation is getting better, 
people are becoming more and more 
confident in stepping out. 

And what is the outlook for the 
future like?

Humans are social beings and 
isolation is not our primary nature. 
Hence, I feel things will be back to 
normalcy soon. There will be a great deal 
of importance being put on safety and 
hygiene, which in my opinion is a great 
thing. It is our job as restaurant owners 
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tables with curtains around them for 
privacy. We also have a large outdoor 
seating area. Advance bookings will 
be very important, table planning and 
placement, tech-enabled menus and 
payment gateways and so on are some 
steps which have been taken. 

What steps, according to you, does 
the F&B industry need to take to 
bring back normalcy?

Restaurants need to prioritize safety 
and hygiene. This is the only way to 
bring back normalcy. Each brand needs 
to work hard to bring back customer 
confidence. Guests need to feel safe 
when dining out. Extreme caution in 
sourcing and preparing food as well as 
service needs to be in place. 

How will restaurants adapt? Are 
takeaways the new mantra?

Restaurants have already adapted 
to the new normal. Many restaurants 
including ours got into home delivery 
during the lockdown. This is here to 
stay, we have realized that takeaways 
and deliveries offer a unique opportunity 
to us to bring the Kampai experience 
to peoples home and we have been 
successful in doing just that. We are 
one of the rare few authentic Japanese 
restaurants in Delhi that are doing home 
deliveries. We have adapted many dishes 
to make the delivery/take away friendly. 
For example ramens (our most popular 
dish in the restaurant), which can get 
congealed very fast after it is ready. We 

have converted this into a DIY kit so 
you can prepare it fresh and consume it 
hot. Other than that we have introduced 
Kampai signature sauces and dressings, 
Kampai DIY cocktail kits and so on. 

What are the most popular items 
on the menu and why?

Sushi, gyozas, ramens and tempuras 
are our most popular dishes in the 
restaurant. In our deliveries, sushi and 
DIY kits are the most popular. Being 
one of the few authentic Japanese 
restaurants in the city customers like to 
go for these typically Japanese dishes. 
Our DIY kits are very interactive and 
come in beautiful customized boxes. 
This makes the Kampai experience at 
home even more special. 

According to you what is the USP 
of Kampai

The biggest USP of Kampai is that 
is is one of the few authentic Japanese 
restaurants of its kind in the city. Kampai 
is the perfect balance to cater to Indians 
as well as Japanese clients and it has 
made a niche space for itself in the 
market. 

What are the hygiene precautions 
you are taking while delivering 
from Kampai?

We are adhering very strictly to safety 
and hygiene protocols. Temperature check 
for the entire team as well for every guest, 
regular sanitizing and deep cleaning, 
sanitizing of furniture before and after 
seating guests, contactless menu ordering 
and payment methods, face shields and 
masks for the staff and social distancing 
protocols have all been put in place to 
ensure the safest dining experience. 

According to you what’s the next 
big thing for the restaurant trade?

Home deliveries and unique 
experiences at home are here to stay 
I feel. People have to become very 
creative in how to provide unique 
experiences for people at home. This 
is something we have managed to do 
very well. Hygiene and safety standards 
have increased a lot from before and 
that is here to stay.
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With state borders opening 
up and relaxation of 
restrictions across the 

country, travellers are back into action. 
As per OYO’s recent consumer survey, 
57% of respondents said that their next 
trip would be for leisure, while 61% 
had already decided the destination for 
their coming vacation. OYO’s booking 
trends for the long weekend, between 
2nd and 4th October, clearly reflected 
India’s travel aspirations and confidence 
to hit the roads once again. OYO 
Hotels & Homes, the world’s leading 
hospitality chain saw a whopping 72% 
surge in bookings for leisure destinations 
between 2nd October and 4th October. 
Over the weekend, nearly 1.8 - 2 lakh 
guests spent their long weekend at 
OYOs across India.

OYO’s booking trends reveal that 
Jaipur, Goa, and Kochi topped as 
India’s most popular leisure destinations 
among travellers this long weekend. 
Interestingly, most of this demand came 
from Delhi, making it the city with 
the highest aspirations to travel again. 
Through OYO’s consumer survey, 
safety emerged as the consumer’s top 
priority, further to which 56% would 
opt to travel via a private vehicle to 
nearby locations with their family or 
friends. The survey also highlights that 
travellers are most likely to plan their 
vacations between 1 - 3 days.

Very close to the survey findings, 
OYO has observed that Delhiites took 

A Massive 72% Surge in bookings for 

Leisure Destinations: OYO
By: Anil Singh

To ensure their health and safety, 
during their stay over the long weekend, 
OYO’s consumer survey shows that 
majority of travellers are looking 
for value for money and cleanliness 
while booking their accommodation. 
Standing true to this insight, a whopping 
91% of guests chose OYO hotels and 
homes with the ‘Sanitised Stays’ safety 
tag. According to OYO’s consumer 
use cases, respondents said ubiquity, 
ease of booking, sanitised stays, 
affordable and flexible bookings, 
reliable and predictable experience 

inter-state road trips to tourist hotspots, 
with Jaipur and Agra topping charts. 
Majority travellers from Pune, Bangalore 
and Mumbai preferred to spend their 
long weekend along the exotic and 
relaxing beaches of Goa. Down South, 
Kochi was the most popular leisure 
destination, with most people coming 
into the city from Bangalore, Kozhikode, 
and Thiruvananthapuram. As for leisure 
destinations like Lucknow, Jaipur 
and Vishakhapatnam, most demands 
stemmed from Bhubaneshwar and 
Vijaywada respectively.
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are the top reasons customers chose 
to stay at OYOs during the long  
weekend. 

Commenting on the boost in 
bookings and comeback of leisure 
travel, Rohit Kapoor, CEO, India & 
South Asia, OYO said, “Travel is 
coming back, faster than we expected. 
All around the world, people are now 
looking forward to travelling and 
especially, exploring exciting local 
hidden gems. With safety being the 
traveller’s first priority, air travel has 
taken a backseat for more private and 
safer options like in-city staycations and 
road trips to nearby domestic vacation 
spots. We’re extremely happy to share 
that we saw a 72% surge in bookings 
this long weekend. These green shoots 
for leisure travel are a positive sign 
of rising consumer confidence. It 

shows that people are ready to move 
beyond the challenges brought about 
the pandemic and embrace solutions 
to resume life in the new normal, 
with precautions and by diligently 
following the necessary government  
guidelines.”

He added, “At OYO, we are listening 
to our consumers, ensuring that we 
address their concerns, their worries 
and their requirements to make travel 
decisions simpler, more convenient. To 
do so, our senior leaders personally 
spoke with 2000+ consumers and 
through these conversations, we 
understood that leisure travel will 
eventually come back soon, and 
therefore, we strengthened our 
preparedness to welcome guests safely 
with Sanitised Stays. We also introduced 
Travel Assistance on our app to help 

with COVID-19 testing and state-wise 
guidelines, and thereby, becoming a 
part of our guests’ journey right from 
the very beginning.”

While there’s a surge in demand 
for leisure travel across the country, 
consumers are increasingly looking for 
trusted clean & sanitised stays, with 80% 
users searching for sanitised stays, while 
46% users seeking regulation related 
information while planning their next 
travel. Keeping this in mind, recently, 
OYO launched a one-stop solution 
for all travel-related assistance on the 
OYO app in India, including COVID-19 
testing with leading ICMR approved 
pathology labs, visibility to state-wise 
guidelines, among others. This includes 
partnerships with Dr Lal Path Labs, 
SRL Diagnostics, 1mg, and Indus  
Health Plus. q
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InterContinental Hotels Group 
(IHG) has signed a management 
agreement with Evalona Limited 

for two new hotels to be built in 
Bangladesh.

Lemon Tree Hotels (LTH) is a hotel 
chain company based in India. It 
is India's largest hotel chain in the 
mid-priced hotel sector, and the 3rd 
largest overall, in terms of controlling 
interest in owned and leased rooms. 
They operate in the upscale segment 
and the midpriced sector, consisting 
of the upper-midscale, midscale and 
economy segments. LTH opened its 
first hotel with 49 rooms in May 2004 
and currently operates ~8,100 rooms in 
81 hotels (including Keys hotels) across 
49 cities under its various brands viz. 
Aurika Hotels & Resorts, Lemon Tree 
Premier, Lemon Tree Hotels, Red Fox 
Hotels, Keys Prima, Keys Select and Keys 
Lite. As the current pipeline becomes 
operational, LTH will be operating 108 
hotels with ~10,700 rooms, across 68 
cities in India and abroad.

In a conversation with Rattan Keswani 
Deputy Managing Director – Lemon 
Tree Hotels Limited where he tells us 
how they are dealing with the present 
situation.

With nearly 40 years of experience in 
the hospitality industry, Rattan Keswani 

Interview with 
Rattan Keswani

Deputy Managing Director – Lemon Tree 
Hotels Limited

By: Radhika

is a stalwart in the Indian hospitality 
industry. Currently, he is the Deputy 
Managing Director of Lemon Tree 
Hotels Limited and Director, Carnation 
Hotels Pvt. Ltd. (the management arm 
of Lemon Tree Hotels – a joint venture 
between Lemon Tree Hotels and Rattan 
Keswani). Prior to joining Lemon 
Tree Hotels, he was President, Trident 
Hotels (part of the Oberoi Group) from 
April 2008 to April 2012. Rattan was 

responsible for ten Trident Hotels in 
India, as well as Clarkes, Shimla and 
Maidens Hotel, New Delhi. He has also 
worked across various Oberoi Hotels & 
Resorts in India and overseas, including 
Saudi Arabia and Sri Lanka

How will the overall experience 
change for Indian hotels?

Travel will take some time to pick up, 
and will depend largely on the opening 
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up of domestic and international travel. 
Also, for some time, business travel will 
be restricted to the absolutely necessary, 
and leisure travellers will look for 
options closer to home. The decrease 
in international travel is a given, 
but while there will be a dearth 
of inbound international travellers 
visiting us for a while, I believe 
this may be compensated by a 
lot of Indian guests who would 
prefer to take domestic holidays 
and explore the environs of this 
beautiful country, rather than travel 
abroad. This means that hotels will be 
catering to a large domestic market, and 
will have the added pressure of not just 
improved hygiene and safety practices 
and maintaining social distancing norms, 
but doing so while providing customized 
and personalized experiences to ensure 
that guests don’t feel like they’ve missed 
anything. Road trips will come even 
more into focus, with most guests being 
more comfortable about travelling in 
their own vehicles with end-to-end 
connectivity, rather than gathering in 
public places like airports or railway 
stations. There will be a huge demand 
for hygiene, safe and sustainable stays. 
From all the research we have done 
and reports we have delved into, we 
have further collected data that says 
that guests are willing to forego certain 
aspects of travel and hotel stays, as long 
as the cleanliness and hygiene factors 
aren’t compromised. 

There is also a focus on adopting 
more and better digital solutions for 
various processes in the industry, not 
to replace but to augment the personal 
touch. From contactless dining platforms 
and QR codes to online payments and 
e-forms for data collection, the world 
is moving in a more digitally optimized 
direction. While, in hospitality, nothing 

can ever completely replace human 
interaction, these digital solutions can go 
a long way in bridging communication 
between us and the guest in a safe 
and controlled environment. I also 
firmly believe that being honest, clear 
and transparent gives the best results 
and boosts confidence. Every hotel 
company needs to showcase their best 
practices in hygiene, cleanliness and 
social distancing so that every guest 
can make an informed decision for a 
safe stay 

What is the marketing strategy 
you have adopted to promote your 
properties?

For the past few months, we have 
been supporting the national and state 
government needs for quarantining 
guests, and for hospitals to assist 
health workers. This has created a 
revenue opportunity, albeit at very low 
rates. Also, this demand will change 
as the number of cases reduces, and 
government regulations regarding 
quarantine continue to change. One 
area we have tapped into is day-use 
accommodation and work areas with 
business facilities and high-speed WIFI 
for the day for transient and short-stay 
guests, and for those for whom it may 
not be convenient to work from home 
– whether due to personal reasons or 
infrastructure limitations. These days, 
work from home (WFH) could mean 
work from hotel just as much as work 
from home. We foresee a lot more 
domestic travel this year until the skies 
open up and international destinations 
have been cleared. We expect an uptick 
in domestic leisure travel, and with 
nearly 80 hotels across the country, 
are planning several packages targeted 
towards staycations and great Indian 
getaways. The press needs to promote 

how branded hospitality players have 
endeavoured to make travel safer for 
the customers. It is imperative that we 
think of unique ways of doing the same 
in terms of conviction, pricing, belief 
and continuity.

Do you think, domestic travel will 
drive demand for the next few 
years? Are hotels prepared for this?

We foresee a lot more domestic travel 
this year until the skies open up and 
international destinations have been 
cleared. As I’d mentioned earlier, we 
expect an uptick in domestic leisure 
travel, and with nearly 80 hotels across 
the country, are planning several 
packages targeted towards staycations 
and great Indian getaways. I think 
hotels should have spent the lockdown 
strengthening and testing their hygiene 
and cleanliness standards. Our continued 
effort to provide a clean, comfortable 
and safe stay every time a guest visits 
us, we have launched our Rest Assured 
initiative. As a part of this initiative, 
we have extensively researched, 
benchmarked and implemented 
stringent cleanliness, sanitisation and 
social distancing protocols across our 
80 properties, in India and abroad. We 
have partnered with Diversey, a global 
leader in smart, sustainable cleaning 
and hygiene solutions, for our Indian 
properties. They are providing us with 
US EPA approved safe chemicals, 
operating checklists, training support, 
videos and support materials to add 
to our own repertoire of processes and 
procedures, and will be conducting 
regular reviews in all properties, as part 
of this association.

As part of the Rest Assured initiative, 
we have executed a new set of house 
rules and preventive measures, to be 
followed by guests, visitors and team 
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members within each property, to 
maximise safety and hygiene. Every 
hotel is now looking and focusing to tap 
the domestic market, which is expected 
to revive the industry. As a head start, 
the organized hotel chains, especially 
mid-market hotels already thrive on the 
buoyant domestic market and enjoy 
brand loyalty. Hygiene and safety are 
the utmost priority for every hotel chain 
and the travellers. Hotels with visible 
hygiene and sanitization will surely instil 
confidence in the minds of travellers. 

Which segments of hotels will 
bounce back faster?

Due to the economic impact of the 
virus, luxury travel may take longer 
to recover, since a large part of the 
population has also dealt with pay cuts 
and furloughs. Also, those who live in 
joint families are avoiding travel, which 
means that business/necessary travel will 
be more prevalent than leisure travel. 
Since a large part of luxury travel is for 
leisure, it will probably take longer to 
pick up than mid-scale business travel. 
Within leisure, hotels in key road trip 
destinations which are providing clean, 
comfortable and customized stays with 
a value for money proposition are likely 
to bounce back faster. 

According to you what is the USP 
of Lemon Tree Hotels (LTH)?

At Lemon Tree, a large part of our 
customer base has always been the 
Indian traveller, and we hope that once 
a sense of normalcy returns and the 
pandemic is under control, we will see 
a resurgence of domestic travel, both for 
business and leisure. We have always 
been a company known as – for Indians, 
of Indians, by Indians. We understand 
the domestic traveller very well, and 
spend a lot of time and effort in research 

and analysis on their preferences. We 
have also always focused on a very 
clean and comfortable environment, 
not just in our upscale and midscale 
hotels, but also in our hotels in the 
economy segment. Hence, we could 
understand, react and implement new 
standards to supplement the existing 
ones, due to our long-term partnerships 
with cleanliness solution providers, as 
well our understanding of the market 
segments and their priorities

How long do you think it will take 
for the industry to stabilize?

It will be a long haul recovery, 
particularly when it comes to reaching 
pre-COVID levels again – possibly even 
an Oracle would find it difficult to answer 
this question. However, consultants/
brands and hoteliers all over the world 
feel that pre-COVID levels may only be 
achieved after 18-24 months in most 
nations. The revival of our industry is 
also heavily dependent on the revival 
of the aviation and tourism industry 
as a whole since a lot of our business 
depends on airline passenger loads 
and /or access infrastructure in leisure 
locations and tier 2/3 cities. Opening 
up of the skies, pick up of airline traffic 
– both domestic and international and 
borders opening completely are integral 
to the revival of hotels and hospitality. 
Also, as I mentioned earlier, the faster a 
cure or vaccine is found and available 
for distribution at a reasonable cost, the 
faster we will start to recover. 

What is being done by way of having 
a more sanitized environment in 
Lemon Tree Hotels? 

In our continued effort to provide 
a clean, comfortable and safe stay 
every time a guest visits us, we have 
launched our Rest Assured initiative. 

As a part of this initiative, we have 
extensively researched, benchmarked 
and implemented stringent cleanliness, 
sanitisation and social distancing 
protocols across our 80 properties, in 
India and abroad. We have partnered 
with Diversey, a global leader in smart, 
sustainable cleaning and hygiene 
solutions, for our Indian properties. 
They are providing us with US EPA 
approved safe chemicals, operating 
checklists, training support, videos and 
support materials to add to our own 
repertoire of processes and procedures, 
and will be conducting regular reviews in 
all properties, as part of this association. 
As part of the Rest Assured initiative, 
we have executed a new set of house 
rules and preventive measures, to be 
followed by guests, visitors and team 
members within each property, to 
maximise safety and hygiene. 

Have you signed any new hotels 
amidst this crisis?

We are in various stages of negotiations 
with many hotel owners and hope to 
announce a few signings in the future. 
COVID 19 has had an unprecedented 
impact on our industry, and a number 
of hotels that were supposed to launch 
in H1 have been delayed. Hence, our 
focus is equally on getting those hotels 
completed and launched, as it is on 
new signings 

What is LTH’s growth plan going 
forward?

For now, we must first focus on 
surviving and reviving before we can 
comment on thriving. Growth plans will 
be re-shaped as we continue to study 
the progress of the industry and the 
economy as a whole. Our new business 
models will make us more resilient to 
handle adversity, in the future. q
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The Tummy Section was 
founded by three friends: 
Nikhil Arora, Yash Suri & 

Pankaj Arora.
They are the pioneers of Shawarma, 

the re-invented avatar of Shawarma, in 
West-Delhi to now the trendsetters of 
fusion food and delicacies which will 
leave you wanting more.

To know more about Tummy Section 
and how they plan to overcome from 
this time of crisis we did interaction with 
Nikhil Arora one of the co-founders of 
The Tummy Section.

How are you making up for the 
losses that were caused during 
the pandemic?

Yes, we surely did face some losses 
during this pandemic, unlike other F&B 
brands. Initial months were a little tough 
for the business But God has been kind. 
Recovery phase started way sooner than 
it was expected. Our newly revamped 
Jail Road outlet is performing way 
better than before in terms of numbers. 
Rajouri Outlet is still not at its peak but 
sales are picking day by day.

Tell us something about The Tummy 
Section.

Amalgamating flavours from the 
Middle East to the Indian subcontinent’s 
desired spices, The Tummy Section 

In talks with 

Nikhil Arora
Co-founder of The Tummy Section

By: Rohit Ashok

introduced Shawario to Delhi in 2009. 
They say it right humble beginnings 
often make for interesting stories. 
That’s what happened to us. We are 
three friends started with big dreams in 
one hand and a Shawarma (We call it 
Shawario) in another. What started out 
as a small venture with three friends and 
an incredible sense of food, transformed 
into a passion project that endeavours 
to create new avenues for foodies. 

The reason why we call it Shawario is 
because we have our very own process 
of prepping the delicacy which makes it 
completely ours. It’s like Shawarma met 
the Trio and Shawario was originated.

How much money have you invested 
in the brand? Where did you get 
the idea of such a concept? 

Over the years we have invested a lot 
more in nurturing the brand and making 
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it what it is today. But when we go back 
to the initial days when this all started. 
We invested Rs 30,000/- each in a total 
of Rs 90,000/- as an initial investment. 
The idea was a random click came out of 
zeal to serve west Delhi with something 
new fresh and something which touches 
their tummy vibes and that’s how we 
started working on different recipes of 
Shawarmas and freezing on the one 
which we are still using.

Shared cloud kitchen is already 
a major hit in the global market. 
What is your view on its response 
in India?

 We are currently not running any 
kitchen in shared kitchen model. We 
have not explored that side of the 
business yet. All our upcoming stores 
are physical stores with dining in options 
for our customers. No matter how strong 
cloud kitchen industry has become 
but the old school way of going out 
socialising and eating out with friends 
and family will take over again as things 
settle down again.

What innovation have you introduced 
in packaging, contactless dining 
etc.?

This lockdown has given us an 
opportunity to see through a lot of areas 
of our operations and give it a new 
face. We still have not yet started the 
dine-in at our Rajouri outlet. The biggest 
improvement came as technological 
advancements we made during this 
time in all areas across our operations.

 What are the hygiene precautions 
you are taking while delivering

This goes without saying! But I 
think a lot of restaurants have taken 
this as an opportunity to bounce back 
better with better standards in place. 
We are offering new loyalty programs, 

showcasing our efforts of sanitisation 
& cleaning of premises via our social 
media channels. We are trying our best 
to convey to our customers that they 
can trust us and go ahead in enjoying 
the addictions we offer.

According to you what is the USP 
of The Tummy Section?

Our competitive pricing blended with 
the secret recipe of our Shawario has 
always been our USP. These two factors 
have been the major customer drivers 
at our outlets since our inception.

What’s your plan going forward?
Our Jail Road & Rajouri Garden 

(West Delhi) outlets are doing better 
sales than ever before. This kind of 
response and love from our customers 
has always motivated us to expand 
more and reach out to more tummies 
across the city. We are already working 
on 2 new locations and have also 
introduced new franchise model options. 
We are about to launch our first Café 
on Jail Road and one more Deliver 
Outlet in Sushant Lok, Gurgaon near  
Dussehra. q
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Marriott International has 
collaborated with Thomas 
Cook (India) Ltd along 

with its Group Company SOTC 
Travel Ltd to launch the Holiday with 
Confidence portfolio – holidays inbuilt 
with comprehensive protocols that 
ensure safe travel in the COVID-19 era.

The launch is a continuum of a series 
of meaningful customer-first health & 
safety initiatives from Thomas Cook & 
SOTC: The Assured Safe Travel Program 
in partnership with Apollo Clinics, tie-up 
with ICMR accredited labs to deliver 
end-to-end contactless COVID-negative 
certification services pan India and the 
Safe Holiday Helpline - a free service 
to support customers in safe holiday 
planning.

Commenting on the partnership 
Rajeev Menon - President - Asia Pacific 
(excluding Greater China), Marriott 
International said, “The travel-related 
implications (of Covid-19) have been 
unprecedented and fast-changing. As 
restrictions and lockdowns are becoming 
more relaxed, there is a cautious return-
to-travel, with consumers putting their 
faith in brands they trust. In keeping 
with our endeavour to restore confidence 
in travel & stays across our hotels, 
Marriott International is very pleased to 
partner with Thomas Cook & SOTC in 

Marriott International 
collaborates with Thomas Cook  

& SOTC
By: Rohit Ashok
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bringing the Holiday with Confidence 
portfolio of experiences to our guests. 
With Marriott’s Commitment to Clean 
initiative and Thomas Cook & SOTC’s 
dedication to responsible travel, we 
have developed a harmonised set of 
health and cleanliness protocols that will 
enable guests to re-experience the joy 
of travel through elevated and unique 
hotel experiences.”

According to the Thomas Cook 
India & SOTC Holiday Readiness 
Travel Report, a significant 75 per 
cent respondents indicated health & 
safety as their overriding concern; 72 
per cent displayed a preference for 
reputed travel brands. Therefore, in an 
endeavour to build consumer confidence 
and offer them a safe and stress-free 
holiday experience, the companies have 
collaborated with Marriott International 
to launch the Holiday with Confidence 
portfolio that incorporates the collective 
expertise of the Thomas Cook & SOTC 
Assured Safe Travel Programme in 
partnership with Apollo Clinics, and 
Marriott International’s Commitment 
to Clean.

Madhavan Menon, Chairman and 
Managing Director, Thomas Cook (India) 
Ltd. said, “Health & Safety form a critical 
element of our customer-first strategy at 
Thomas Cook India & SOTC and this 
is reflected in the series of meaningful 
initiatives aimed at building customer 
confidence: our Assured Safe Travel 
Program in partnership with Apollo 
Clinics, our COVID-negative certification 
services and Safe Holiday Helpline."

"I am hence delighted to announce our 
association with Marriott International 
that reiterates our customer promise 
of health & safety with the launch of 
our Holiday with Confidence portfolio. 
This partnership brings together the 
power of our collective brands in 

delivering comprehensive hygiene 
and safety protocols via the Thomas 
Cook & SOTC Assured Safe Travel 
Program and Marriott’s Commitment to 
clean designed by the Marriott Global 
Cleanliness Council,” he added.

 Combining Marriott’s extensive 
footprint across India and its industry 
standards of hygiene and sanitization 
protocols, Thomas Cook & SOTC 
seek to redefine travel with distinctive 
holiday experiences across its range 
of staycations, workstations, drive 
cations and quick getaways across 
16 participating Marriott International 
brands, comprising - The Ritz-Carlton, 
The St. Regis, W Hotels, JW Marriott, 
Sheraton, Westin, Marriott Hotels & 
Resorts, Le Meridien, Renaissance, 
Marriott Executive Apartments, Tribute, 
Courtyard by Marriott, Fairfield by 
Marriott, Aloft and Four Points by 

Sheraton. Special experiences across 
the Marriott properties include an 
exclusive 4-course dining experience 
by a specialty chef, a private session 
with a golf pro at the historic Poona 
Club Golf Club, pizza making classes, 
fun activities at the Kids & Family Club 
and a romantic movie-under-the-stars, 
among many others.

The Holiday with Confidence 
international selection includes- 
attractive discounts on spa treatments 
to shark feeding attractions, fun and 
exciting water sport activities in key 
resort destinations, and more.

Madhavan Menon concluded, “As 
part of our Holiday with Confidence 
program, our customers also benefit 
from the exceptional hospitality of 
Marriott International, combined with 
the holiday expertise of Thomas Cook 
India and SOTC.” q
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Daryaganj - By the Inventors 
of Butter Chicken and Dal 
Makhani, a North Indian 

Cuisine restaurant, was conceptualized 
with the principle of celebrating the 
culinary legacy of Kundan Lal Jaggi 
and the resilience and innovation of 
the Punjabi refugees who migrated to 
Delhi after the partition of India in the 
year 1947, blending old-world flavours 
and closely guarded recipes with the 
most talented and creative team to 
create a best in class dining experience 
reminiscent of a bygone era, with due 
credit to his grandson Raghav Jaggi 
and restaurateur Amit Bagga. This is 
a twenty-first-century restaurant where 
guests from different backgrounds and 
with distinct interests can come together 
be it, families, corporate, travellers or 
expats, looking for an affordable way 
to dine on exceptional Punjabi food. 
Daryaganj has retained the legacy by 
maintaining aesthetics, reassuring that 
the food quality is high and showcasing 
that fine dining can be accessible.

To know more about the restaurant 
Daryaganj and how they are handling 
this time of pandemic, we interviewed 
Amit Bagga, C.E.O. and Co-founder 
of Daryaganj Hospitality. Amit is in 
Hospitality industry form more than a 
decade. They started from a single outlet 
in April 2019 and now they have grown 

In talks with 

Amit Bagga
Co-Founder, Daryaganj

By: Anil Singh

to four outlets of Daryaganj across top 
locations in Delhi-NCR.

How will restaurants adapt to the 
new culture of social distancing?

Restaurants have very well adapted 
to the culture of social distancing as 
the business had to restart and now it’s 

become a part of the sops of a restaurant 
the biggest challenge is the less capacity 
of seats and because of that, we can’t 
hire all our employees back to keep 
it viable to operate the restaurant. At 
Daryaganj we already had zoned seating 
with separate booths so it was easier for 
us to adapt to this culture.

hospitality
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Won't space out the tables lead to 
a fall in patron numbers?

Yes, it will, as during the peak hours 
of lunch and dinner there is always high 
demand and less seating leads to sheer 
loss of business as guests don't want to 
eat at odd timings. Also, we can’t make 
them queue up as that’s not allowed as 
per govt. sops

How will restaurants adapt? Are 
takeaways the new mantra?

Restaurants as an industry are always 
been full of challenges. It’s a very 
demanding industry as far as work 
timings, commitment and concentration 
are concerned and this helped the staff 
to adapt sooner than any other industry. 
Take-away is growing but it’s a temporary 
surge and after the pandemic is controlled 
there will be a huge number of people 
wanting to go out and dine with their 
friends and family.

What are the most popular items 
on the menu and why?

Our most popular items as our name 
suggest “Daryaganj - By the inventors of 
Butter Chicken and Dal Makhani” are 
Butter Chicken and Dal Makhani these 
two items contribute to 40 pc of our 
food sales, we serve the original recipes 
of 1947 by Late Mr Kundan Lal Jaggi 
and people love the authentic taste that 
we recreated. This is why these two 
dishes are the biggest attractions for our  
patrons

According to you what is the USP 
of Daryaganj?

Daryaganj is a complete package, we 
serve affordable authentic North Indian 
cuisine which is not very heavy on the 
stomach but at the same maintains the 
most robust flavours, our team is always 
dedicated to making sure the guests 
have the best dining experience and 

host the guests very warmly like a family 
member would. Also, our interior is a 
mix of contemporary and classic retro 
design which tells the 73 years old story 
of Kundan Lal Jaggi

What are the hygiene precautions 
you are taking for the guest in 
your outlets?

At Daryaganj we always believed 
that Quality Wins. Hence, even before 
the pandemic, we were focused on 
maintaining hygiene standards so it’s 
not really a big change for us as just a 
little bit of tweaking of SOPs is what was 
needed. As responsible food handlers, 
our hygiene standards were always 
very strict. Besides we are following 
instructions from FSSAI specific to 
COVID. And have reformatted our SOPs 
accordingly. An SOP will remain an SOP 
if not implemented. For this, we are 
constantly training our team to adapt 
to the New Normal. We have got our 

Chefs to go through “Awareness Training 
on FSSAI Food Awareness and Food 
Hygiene and Food Safety guidelines 
for food business during Pandemic”. 
We have laid out a 360-degree audit 
programme starting from the quality 
check of vendors, food, service etc. 
Our quality team not only conducts 
daily audits but provides immediate 
solutions along with relevant department 
heads to ensure our standards are  
maintained.

According to you what’s the next 
big thing for the restaurant trade?

The next big thing is delivery concepts 
as people are averse to going out as of 
now and by the time things get better 
they would have gotten used to the best 
quality food at home, but at the same 
time only the best quality brands will 
last who maintain the best standards 
and all the unorganised players will be 
out of the market q
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By: Radhika

Will Privatization Of Passenger 
Trains Work In India?

The Indian Railways has 
kick-started the process of 
inviting bids to allow private 

companies to operate passenger trains 
on selected routes in India to address 
the excess demand in the railways. 
This process is expected to attract an 
investment of Rs 30,000 Cr. While this 
seems like a large & exciting opportunity, 
there are nuances which we (Railofy) 
think must be considered.

Before I begin, what gives Railofy 
the right to have an opinion in this 
area? Let me explain. Railofy connects 
excess demand from the railways at 
affordable prices to other modes of 
transport like flights & buses through 
our WL & RAC protection products. 
Hence we sit at the intersection of all 
the intercity transportation modes in 
India (trains, flights & buses) & have a 
birds-eye view of passenger behaviour 
across these transportation modes.

Domestic Passenger Traffic:
Despite the growth in passenger air 

traffic of 18% CAGR (14-19) over the 
last 5 years, which is primarily driven 
by new to air customers migrating from 
long-distance trains, the traffic in railways 
has remained flat over the same period. 
This is not surprising given that over 
300M+ Indians get waitlisted each year 
on the Indian railways where demand far 
exceeds supply. What is surprising is that 
we are nowhere close to the “peak” of 

the problem. Take this for an example, 
in the USA an average person takes 3.1 
trips per year via flights (ignoring other 
forms of long-distance travel). If we 
compare the same number in India, an 
average person takes 1.6 trips per year 
via trains (reserved class) + flights put 
together. As you can see that as India 
becomes more aspirational, domestic 
travel is likely to explode manifolds in 
the next few decades leading to further 
constraints on the Rail capacity

The problems faced by Indian 
Railways:

Despite so much demand, the Railways 
in India have a peculiar problem. 
Approximately, 10M passengers travel 
by long-distance (non-suburban) trains 
daily. Given its impact on the masses, 
governments over the decades have 
been reluctant to increase passenger 
ticket rates. This has resulted in the 
Railways having to run these trains 
at losses. So every time you hear a 
rail minister announcing a new train 
in the annual budget, the Railways is 
only increasing its losses that have to 
be funded by the government. On the 
other hand, the freight operations of 
the railways are both profitable and 
also have a strong potential to compete 
with other modal solutions especially 
transport by Road. The Railways would 
love to have increased the number of 
freight trains to enhance profitability but 

there is massive congestion on tracks on 
account of passenger trains also using 
the same tracks.

The proposed solution:
Welcome Dedicated Freight Corridor 

(DFC) and Privatization of trains! The 
DFC is a project by the Railways that 
is currently under construction (expected 
official completion date - 2022) that 
seeks to, in simple terms; add new track 
capacity specifically for freight trains. 
This will enable the railways to not 
only introduce more freight trains but 
also freezes up existing track capacity 
for more passenger trains. Now, here 
is the interesting part. Instead of just 
introducing more passenger trains on 
its own (which would only further 
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increase Railway losses), the Railway 
is experimenting with an interesting 
idea of privatization of trains where 
they are hoping that better amenities 
& services by private players will lead 
to better fare realization leading to  
profitability.

So will private passenger trains 
work in a country like India?

As per media reports, there is 
significant interest by private players. 
To better understand the impact of 
these trains one must divide the entire 
market into short routes (Mumbai-
Pune, Chennai-Bengaluru, etc that 
buses generally ply on) and long routes 
(Mumbai-Delhi, Chennai-Kolkata, etc 
that buses generally don’t ply on)

Short Routes
Most of the traffic on these routes 

travel via trains or buses as flights are 
generally not operational. For most 
passengers, the Railway is generally 
the preferred choice not just because 
of the pricing but also the comfort of 
travel. Hence a lot of demand for buses 
on this route can be assumed to be 
spillover demand – there is either no 
train available in that period or no seats 
available on the trains. Welcome Private 
trains! Private trains on these routes will 
essentially compete with buses as they 

will provide superior comfort & services 
at a similar price point of AC buses. 
We have already seen a lot of success 
(as per Railways) of the trial of Tejas 
Express (a proxy for a private train) on 
the Delhi-Lucknow route.

Long Routes
However, the picture is not so clear 

on the longer routes. Welcome airlines! 
In India, significant capacity (by some 
estimates 40-60%) of the airlines is 
filled at 10-20% premium to AC train 
(Rajdhani) prices. Airlines also provide 
the superiority of travel time making 
them a preferred choice – For example, 
a Mumbai- Delhi flight will take you 
approximately 2hr while at the same 
time trains will take close to 18hr. The 
vast majority of Indians only travel on 
trains on these routes for price benefit. 
Now, given the extremely competitive 
pricing of airlines in India, there is very 
little headroom for private trains between 
the price of a flight and the price of 
a train run by Indian Railways. There 
is, of course, ample pricing headroom 
available for private trains between 14 
to 0 days to departure when airlines jack 
up their prices. Whether this window of 
opportunity is good enough to create 
a large enough market, remains to 
be seen. Also, there will always be a 
significant looming threat for private 

trains on these longer routes if any airline 
decides to disrupt pricing to compete 
for market share. In India, this a real 
threat especially has given that Indian 
airlines have an order book of 1000+ 
planes as per media reports.

Anand Srinivasan, an industry 
expert and ex-Head of Revenue 
Management at GoAir, said 

“Privatized trains present a very 
exciting prospect for short-haul 
connectivity in the country. Rail 
connectivity between metros on the 
short-haul provides the perfect balance 
of speed and convenience. Flights 
on short hauls are not attractive to 
passengers since the overhead on air 
travel far outweighs the speed and 
comfort provided by flights. On the 
other hand, buses, while frequent, 
usually involve longer travel time and 
lower levels of comfort. Fast, comfortable 
travel between metros on short routes 
is a market that shows huge potential. 
This is especially attractive to business 
travellers who can be productive the 
entire duration of the travel with easy 
availability of Wifi and connectivity. 
This will serve a niche market that is 
willing to pay a premium for the right 
blend of comfort and convenience, 
which none of the existing modes (air 
and road) can meet.”

In our view, the private train 
opportunity is extremely attractive on 
short routes where buses operate. The 
total size of the bus market in India 
is pegged at $15B annually which is 
larger than the entire passenger revenue 
of the railways ($8-9B). However, the 
case for the private train is not clear 
on long-distance routes in India. Even 
if there was a case to be made, there 
is no doubt that trains on these routes 
will always carry a potent threat from 
airlines trying to increase the market 
share aggressively. q
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and non-trade partners to promote the 
destination. 

With Covid-19 pandemic hitting 
the tourism sector globally, how’s 
Singapore Tourism Board (STB) 
working to revive the tourism 
industry? 

The recovery for tourism will take 
time and international travel will not 

By: Radhika

Domestic tourism in Singapore 
gets a welcome boost, 
initiated by the Singapore 

Tourism Board (STB) and DBS Bank. 
Their three-year tie-up will leverage DBS 
services - its travel marketplace portal, 
digital payments service, predictive 
analytics and its DBS PayLah! app - to 
"help the tourism industry seize new 
opportunities".

To know more about STB’s planning 
for their travellers and they will boost 
the tourism in Singapore we interviewed 
GB Srithar - Regional Director for India, 
Middle East & South Asia (IMESA). 
GB Srithar has worked for Singapore 
Tourism Board for more than 2 decades 
in various leadership positions. Before 
he was appointed Regional Director, he 
headed the Brand Campaigns team at 
STB’s HQ Marketing Group. Having 
spent a decade in Human Resources 
functions, he has also served as the 
Area Director for South Asia, South 
India, Sri Lanka and the Maldives. In 
his current role, Srithar is responsible 
for STB’s regional marketing, tourism 
developmental and trade partnership 
work in India, South Asia & Middle 
East, including leisure marketing, MICE, 
cruise and school trips promotions. He 
also works closely with the travel trade 

return in any significant way any time 
soon. We are gradually reopening our 
borders to allow safe business travel for 
foreigners entering Singapore in limited 
numbers. This has started on a limited 
scale through reciprocal green lane 
arrangements with selected countries. 
We will continue negotiations with 
more countries and regions to facilitate 
business travel and adjust measures for 

In talks with 

GB Srithar
Regional Director (India, Middle East and 

South Asia), Singapore Tourism Board

travel
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inbound travellers accordingly. On 22nd 
July 2020, Enterprise Singapore (ESG), 
Sentosa Development Corporation 
(SDC) and Singapore Tourism Board 
(STB) launched SingapoRediscovers; a 
campaign that encourages Singaporeans 
and residents to explore different sides of 
Singapore and spur local consumption 
of lifestyle and tourism offerings. The 
domestic campaign includes a wide 
range of partnerships with lifestyle and 
tourism businesses, business associations, 
community groups, and e-commerce 
platforms. SingapoRediscovers will 
offer unique and value-for-money 
experiences, packages and promotions 
for Singaporeans and residents.

 We will also focus on strengthening 
Singapore’s brand image in the minds 
of our audiences around the world. 
Throughout this period, Singapore has 
stepped up efforts to enable people 
from around the world to experience 
different aspects of Singapore through 
online and virtual platforms. Several 
museums and attractions in Singapore 
– including National GallerySingapore, 
National Museum of Singapore, and 
even the Istana – have made it possible 
for people to explore these tourism 

mark of excellence for environmental 
public hygiene and the government’s 
effort to rally businesses and the public 
to uphold good sanitisation standards 
and hygiene practices. 

Industry associations have also been 
actively participating in various initiatives. 
As part of the SingapoRediscovers 
domestic tourism campaign, the 
Singapore Retailers Association, 
Singapore Hotel Association, Association 
of Singapore Attractions and Chinatown 
Business Association have been rallying 
their members to collaborate on 
marketing and promotions and curate 
fresh and authentic experiences. These 
can also be adapted for tourists and 
MICE audiences at a later stage. Changi 
Airport Group (CAG) and Singapore 
Airlines (SIA) are teaming up with STB 
on joint marketing campaigns to drive 
awareness of local brands - CAG will 
expand their portfolio of local brands on 
iShopChangi from next month, while SIA 
will soon offer Design Orchard brands 
on KrisShop. Trip.com Group - a key 
partner that STB is working closely 
with – also recently organised a live 
webcast for locals, promoting flexible 
hotel reservations at discounted rates. 

offerings through virtual tours.These 
efforts aim to ensure that we remain 
top-of-mind among our future visitors 
when the time is right for them to return 
to Singapore. 

How do you plan to position 
Singapore as a preferred destination 
for travellers? How will Singapore 
now work to boost tourism? 

Singapore is fortunate that we have 
the capacity and resources to manage 
the Covid-19 pandemic robustly and 
we have made good progress. Majority 
of the economy has re-opened since 
Singapore entered into the second phase 
of “A Safe Singapore” on 19 June 
2020. Singapore is ranked by Deep 
Knowledge Centre, an independent think 
tank body, as the 4th safest country 
in the world for Covid-19. This is a 
mark of assurance that Singapore is 
doing things right. We want to help 
our tourism enterprises transition to a 
new COVID-19 environment. Giving 
consumers the confidence to travel 
and experience Singapore is a key part 
of that, and the SG Clean campaign 
provides that reassurance. The SG 
Clean quality mark is our national 
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They will work with STB on other 
initiatives for overseas visitors later. We 
will continue to deepen our engagement 
with stakeholders as we recover, and 
look forward to welcoming our overseas 
guests again.

What are your plans to reach out 
to the Indian market once the 
restrictions on travel are eased 
by both Indian and Singapore 
government?

It will take a while for global travel 
sentiment to return and we are prepared 
for recovery to be a slow process. 
International travel and destination 
choices will be shaped by factors like 
safety, proximity, and air connectivity. 
While we focus on our domestic 
campaign, we have come up with 
some exciting and unique initiatives for 
our Indian audiences as it is important 
to drive higher consumer engagement 
than ever before. STB was among the 
first National Tourism Organizations 
(NTOs) to stage an elaborate consumer 
engagement event in India, digitally, in 
partnership with Zomato, during the 
on-going COVID-19 situation. As a 
part of Zomaland@home promotions, 
we also collaborated with few social 
media personalities from the stand-up, 
music and culinary areas to reach out 
to their followers through live sessions, 
culinary activations, Q&A sessions 
between these personalities and our 
artistes from Singapore. In partnership 
with Tripoto, STB launched a one-stop 
guide to encourage Indian travellers to 
“Rediscover Now, Travel Later”. In the 
form of a microsite, the guide includes 
‘Singapore@home’ which invites the 
Indian audience to virtually experience 
some of the best attractions and offerings 
in Singapore. 

We also recently participated in the 
Windmill Festival 2020, a virtual event 

targeted at the family segment, wherein 
we created a Singapore Experience Zone 
allowing children and parents alike to 
enjoy the joys of Singapore from the 
comfort of their homes. Additionally, we 
have ramped up our trade engagement 
efforts through a series of update sessions 
and webinars on Destination Singapore 
to deepen their leisure and MICE product 
knowledge. We have also undertaken the 
#UnitedWeStand trade initiative, under 
which we launched a WhatsApp channel 
to establish regular communication with 
the trade fraternity and show solidarity 
and unity to our partners. 

What would be the protocols for 
the ‘new normal’?

Singapore’s borders are now 
reopening gradually to allow safe travel 
in limited numbers, with the necessary 
safeguards in place to ensure public 
health considerations are addressed. 
(More details on the various entry 
requirements for various countries can 
be found at https://safetravel.ica.gov.
sg/). Everyone is also requested to do 
their part by practising good personal 
hygiene, monitor their own health and 
follow appropriate safety management 
measures.

At the same time, Singapore is going 
digital and contactless to provide added 
reassurance to visitors when international 
travel resumes. For example, Changi 
Airport’s kiosks have proximity sensors 
instead of touchscreens, immigration 
lanes use biometric face and iris 
recognition and robots in the terminals 
spray disinfecting mist. Some attractions 
have gone completely contactless too, 
with apps that allow customers to pre-
book at appointed time slots to visit 
the attractions.

What are the types of clientele you 
are looking at the moment? Which 

are your main target areas?
India continues to be the third-

largest source market for Singapore, 
having crossed the one-millionth mark 
for Visitor Arrivals into Singapore for 
the fifth consecutive year in 2019. 
Over the last couple of years, we have 
promoted the destination brand “Passion 
Made Possible” to audiences across 
India - families, early & established 
careers, meetings and incentive groups 
and travellers from the key metro 
and secondary cities. We will also be 
looking at two new focus areas for 
the India market – re-establishing the 
destination’s attractiveness for Overseas 
School Trips (OST) and positioning 
Singapore as an international wedding 
destination. STB India will embark on 
a webinar in October 2020 to reach 
out to wedding planners across India, 
and share Singapore’s offerings for 
Indian weddings and celebrations.We 
will continue to explore innovative and 
unique initiatives to bring engaging 
content to the audiences in a creative 
way. 

How do you think international and 
domestic tourism will change in the 
aftermath of COVID-19?

People will be more cautious while 
making travel plans and prioritise 
hygiene and safety. There may be a shift 
to vacation rentals over hotels, driving 
rather than flying, and an increase in 
the use of travel insurance and personal 
travel advisors. New standards like 
digital and contactless travel will be 
preferred.Tourism may look inwards 
at the domestic market first, as people 
would feel safer driving down to a 
destination rather than taking flights. 
Travellers may also be more willing 
to pay a premium for hotels, airlines 
or attractions that implement robust 
measures to ensure their safety. 

travel
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In talks with 

Bala Sarda
Founder of Vahdam Tea

estates have also started to add varied 
experiences like nature trails, horse-
riding, a local visit, a cultural evening 
amongst other things. India is blessed 
with some fascinating tea gardens and 
the only suggestion I can offer is that 
the Tea Board and our Central Tourism 
Department can put in more efforts to 
promote and speak of tea tourism in a 
new light. Let’s promote and advertise 
Tea tourism the way we promote our 
monuments, our history, our food! The 
state governments can also invest in more 
subsidised accommodation for tourists as 
not everyone can afford a luxury stay in 
the tea estates. In addition to this, we 

By: Manchumi

Taiwan had announced that 
the future of holidays in the 
post-COVID-19 world would 

have to be focussed on healing - on a 
emotional recovery from the trauma and 
difficulties faced during the pandemic. 
Such healing will only be possible when 
all of one’s senses are indulged amidst 
natural surroundings and family/friends 
that make us happy. With domestic 
virus infections in Taiwan at zero for 
two consecutive months, it’s time to 
plan reasons and events to look forward 
to, for both domestic and international 
travellers. As reported in the COVID-19 
White Paper by Tripadvisor*, travellers 
expressed a 218% greater likelihood to 
take a trip where they can relax after 
the pandemic. 

Vahdam tea is founded in 2015 by 
Bala Sarda, a fourth-generation tea 
entrepreneur. With direct sourcing from 
estates across India and local distribution 
in key markets like the USA, Vahdam 
claims to be the world's first truly vertically 
integrated tea brand. To know more about 
the brand and how they are helping to 
promote tea tourism we interviewed with 
the founder Bala Sarda.

How do you see Tea Tourism evolve 
over the years in Darjeeling and 
what steps do you suggest so that 
more visitors come to the area for 
this purpose?

In the British era, Darjeeling was 

one of the favourite summer retreats 
for the officers. With a quaint colonial 
charm and endless green stretches of 
lush tea plantations, Darjeeling started 
with a great reputation of being a 
fantastic tourist destination. In the last 
few decades, an increasing number of 
tea estates have opened their palatial 
manager bungalows as homestays. It 
is undoubtedly a prized experience 
waking up in a picturesque, sprawling 
tea plantation. You can start your day 
with the finest and freshest cup of tea, 
take a walk through the garden and learn 
more about the art of plucking tea and 
how it is processed further. Nowadays 
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need more options of connectivity with 
dedicated buses, advanced open deck 
cable cars for fascinating aerial views, 
dedicated rail tours to plantations etc. 

Which are the top five tea estates 
in Darjeeling which are best for 
tourism purpose and Why?

The top 5 tea estates that one can 
visit and enjoy a stay in Darjeeling 
would be the following:- 

Glenburn Tea Estate: This is a personal 
favourite with the elevation ranging from 
800 ft- 3, 2000 ft. The plantation is 
blessed with two lively rivers and forest 
as well. The views are breathtaking and 
the bungalow offers a luxury stay! Will 
and Faye, the hosts, are extremely warm 
and very hospitable 

Makaibari Tea Estate & Homestay: 
Run and managed by the genius of 
a man, Mr Rajah Banerjee. Makaibari 
estate has a prized reputation in heritage 
teas and also offers a very comfortable, 
mid-range accommodation in stone 
cottages with a friendly staff at your 
service.

These are two absolute favourites, but 
to name a few more. You can enjoy some 
a great stay at Goomtee Tea Estate & 
Resort, Selim Hill Tea Estate & Retreat, 
and the Ging Tea House in Darjeeling. 

presence across the globe. Where is 
your manufacturing and packaging 
base? From where do you import 
the teas?

Vahdam gets shipped to over 104 
countries (and counting) and now gets 
half of its revenue from the US and 30 
per cent from Europe and 20% from 
the rest of the world including India. 

We source teas from over 100 estates 
in India. All VAHDAM Teas & Superfoods 
are procured directly from plantations & 
farmers within days of harvest, packaged 
garden fresh at our BRC Certified state-
of-the-art facility in New Delhi and 
shipped directly to our fulfilment centres 
in various parts of the world. 

What do you think about being 
#VocalForLocal?

We have been vocal for local since Day 
1. We started the brand 5 years back to 
take India’s finest teas & superfood to 
the world. This is truly India’s decade 
and an opportunity for young brands like 
us to build ‘make in India’ products for 
the world. With vocal for local, we are 
going to see a plethora of Indian brands 
rise up and also get acceptance from the 
consumers. Secondly, consumers want to 
buy origin-based, trusted and authentic 
products. Our brand is also one of the 
best things India is known for - TEA

What next? What is the way forward? 
Over the last five years, we have 

worked hard to be where we are today 
and we have a ton of plans for the 
future- all of which would be impossible 
to discuss! But to start with, the love 
and loyalty that we have garnered from 
our customers all around the world is 
a considerable honour and we would 
want to uphold the same tradition 
of providing world-class, garden-fresh 
teas that are truly ethereal in taste and 
character.

Vahdam is a certified Climate Neutral 
& Plastic Neutral Brand – What does 
this mean? Please explain. Can 
you also talk about your ‘TeachMe’ 
initiative?

VAHDAM is deeply committed to 
People and Planet.

We’re a certified carbon-neutral brand. 
We measure our carbon footprint from 
the farms in India to our customers' 
doorsteps, globally. We then make 
carbon offsets via our investments in 
renewable energy & energy efficiency 
initiatives in India. We’ve been certified 
by Climate Neutral, a not-for-profit based 
in the United States. We’re a certified 
plastic neutral brand. We recover & 
recycle an amount of plastic equivalent 
to our packaging. Also, we take 
regular initiatives to reduce our plastic 
consumption without compromising 
on product quality & safety. Certified 
by rePurpose Global an independent 
body based in the United States. Under 
our TEAch Me® Social Initiative, 1% 
of our revenue is directed towards the 
education of our farmers’ children. Every 
parent wishes for their progeny to have 
a better life than theirs. Vahdam Teas 
simply wishes to honour this aspiration.

Please tell us about your brand 

travel
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Strokes of Genius
Touring Countryside of Philadelphia’s Murals

By: Radhika

In Philadelphia, every wall is 
a potential blank canvas, and 
stunning murals adorn building 

exteriors and walls all over. The 
Countryside of Philadelphia is a necessary 
stopping point when discovering 
Pennsylvania’s art – between the famed 
Wyeth family and the number of various 
museums, galleries, and studios in the 
area, Countryside of Philadelphia is a 
vibrant art hotspot. The creative urges 
here are strong, and over the past few 
years, artists and members of the county 
have begun to think outside of the frame,  
literally.

Today, the Countryside of Philadelphia 
has a number of beautiful murals on 
display that not only add character 
to the already charming countryside 
but also tell a story about the people 
who are here. These murals reflect the 
rich history and the bright future of 
Philadelphia, the Countryside has a 
display of murals that both locals and 
visitors will be sure to appreciate. 

Tour these murals online to experience 
art and history at the Countryside of 
Philadelphia

Phoenixville Mural
Located on the exterior wall of Marly’s 

BYO on Bridge Street in Phoenixville, the 
mural reads “Welcome to Phoenixville” 
and is based on a 1932 photo that 

displays a view of the factory that can still 
be seen today. The mural was painted 
by Teresa Haag and was completed in 
September 2015.

Malvern
Located in the Lobby of Borough 

Hall in Malvern this was the fifth project 
for the Malvern Community Art Project. 
The mural depicts King Street in 1889 
and 2014. The pieces were painted 
by artist Randall Graham and were 
completed in 2015. 

Warren Avenue Project
Located on the side of the Malvern 

Saddlery in Malvern, it was the sixth 
project for the Malvern Community 
Art Project. The mural is a replica of 
a historic photo of a horse and buggy 
travelling through the Warren Avenue 
tunnel with the addition of President 
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Lincoln’s funeral train. The mural was 
painted by Carrie Kingsbury and was 
completed in 2015.

Harriet Tubman Mural
Located on Willow Street in Kennett 

Square, this mural depicts Harriet 
Tubman leading silhouetted freedom 
seekers toward the North Star. The 
mural also features a list of some 
Kennett abolitionists and those they 
helped. The mural was designed and 
painted by artists Dave Mass and Joey 
Gothelf and was finished on November  
13th, 2010.

formerly nondescript cinder block wall 
on Third Street was envisioned and 
painted by local artist Susan Melrath 
and was Funded by a private donor 
whose funds were matched by Oxford 
Mainstreet. 

The nation’s largest public art program 
offers visitors the opportunity to see 
some of these murals on guided and 
self-guided tours, by foot, trolley, train 
or Segway. Take a tour and find out 
why Philadelphia is called the “Mural 
Capital of the World.”

How to reach Philadelphia
It is quite easy to reach Philadelphia 

by air. Philadelphia International 
Airport has frequent services to many 
cities around the world. The biggest 
airport in the Delaware Valley, it is 
also the international hub of American 
Airlines. Some of the cities connected 
to Philadelphia via air are Montreal, 
Amsterdam, Boston, Dublin, London, 
Manchester, Los Angeles, Paris, San 
Francisco, Barcelona, Athens, Detroit, 
Seattle, Frankfurt, Dallas, Washington 
etc. Some of the major airline operators 
flying these routes are Air Canada 
Express, Alaska Airlines, American 
Airlines, British Airways, Lufthansa, 
Qatar Airways etc.

Oxford Mainstreet
Chester County’s newest murals have 

been created in Downtown Oxford. In 
the last three years, many new murals 
have been created and a lot of it has 
to do with the Connective Arts & 
Music Festival. Last year, 2019 at the 
Connective Festival, local artist Derrick 
Noel painted a mural throughout the 
day right in the heart of downtown 
Oxford. It will be no surprise to see 
more beautiful artwork coming up 
during one of our counties biggest Art 
& Music festivals. 

In 2016 a warm and vibrant piece 
showcasing vines and leaves on a 
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In talks with

Shalini Raj
Founder, Journey Weavers

By: Rohit AshokBy: Rohit Ashok

The coronavirus pandemic 
has been one of the worst 
crisis to hit the Indian travel 

and tourism industry. In this situation, 
small business players operating in 
the segment have been the worst hit. 
One such company is Gurugram-based 
Journey Weavers. The company was 
started in 2015 by Shalini Raj after she 
took a sabbatical from her marketing 
job at Coca-Cola to look after her 
family. During this time, she decided to 
unleash her passion for offbeat travel 
and started Journey Weavers.

Journey Weavers is a Delhi based 
Boutique Travel Consultancy that has 
crafted journeys for individuals and 
corporates to over 125 destinations since 
past 4 years. With a categorical focus 
on curating a journey for individuals 
and corporates, Journey Weavers plan 
thoroughly for one’s Journey, hand-
picking & mixing it with happiness, a 
dash of adventure and a lot of mind-
blowing views from all over the world. 
The Journey Weavers team curate 
itineraries according to a traveller’s taste 
and incorporate sites that truly capture 
the essence of the place.

 How do you see the industry 
changing?

Because of the Coronavirus, many 
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trend among professionals, taking on 
rent bungalows or treehouses to stay 
away from home for a few days to 
freshen their minds.

b. Lucrative Deals -Most destinations 
would adopt a retrieval scheme in 
which mark-downs and plenty of 
high-value packages may be a part 
of the motivation to travel.

How has the pandemic crisis-
affected India's OTA (Online Travel 
Agency) market, and how does it 
plan to rejuvenate it? 

It's going to take time. The central 
government plays a significant role in 
the growth of a strong visitor economy 
that is evident from the fact that the 
tourism ministry has also undertaken 
a range of campaigns, such as the 
Amazing India 2.0 campaign which 
focuses on tourism niche products 
Wellness and adventure tourism  
included.

businesses were adversely affected and 
one of them was the travel industry. 
Post lockdown after the government 
has given some relief. India is heading 
towards a new normal, beginning to 
move from one location to another 
because of business work. Now the 
love for going on holiday is upheld 
after 5 months of Corona staycations. 
No wonder it is one of the biggest 
holiday trends currently. People are now 
looking for a small holiday nearby for 
a change. Slowly & steadily tourism 
will pick up in a great way. Domestic 
travel would give the Indian economy  
a boost. 

Will travel and tourism ever be the 
same again?

 Yes, it will be, but not the same 
at least for coming 2 years. Multiple 
factors may impact travel, such as 
whether social distancing on aircraft is 
economically feasible to airlines, the 

efficiency of antibody testing, proper 
places of sanitation and other required 
precautions. Travel will soon recover 
in stages and freedom to travel will 
vary, not only country-by-county but 
by region also. Domestic travel has 
already started to recover slowly. For 
a change, people have already begun 
travelling and taking small vacations 
after spending months at home. On 
the other hand, it will take around 18 
more months for International travel 
to recover.

Maybe not extensively, but there 
is a little bit of travel. Any insight 
on the travel trends that you may 
be observing currently?

As stated, yes, people have started 
moving and they are opting for a 
small weekend holiday nearby. Here 
are some trends that are observing  
currently:
a. Staycation -It is becoming a new 
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How can the government help the 
industry?

Tourism has been knocked out cold 
by COVID-19. It will be one of the last 
industries to recover. People will only 
regain complete confidence to travel 
when the vaccine is developed, and the 
impact is imaginable. Tourism accounts 
for nearly 10 per cent of India's GDP 
and employs 12.75 per cent of our 
workforce (2019-20 figures). According 
to the Business of Travel, Trade survey 
estimates 40 per cent of companies in 
the travel and tourism sector is at risk 
of closure over the next six months. 
The government can help save the 
travel industry with the points referred 
to below.
a. Provide a tax holiday to all MSMEs, 

including travel and tourism 
companies, till the end of the financial 
year 2020-21. If necessary, this 
can later be extended to the next 
financial year.

b. Incentivise Indian citizens through 
income tax benefits (like tax 
deductions on expenses) for travelling 
within India. Also incentivise Indian 
companies that hold meetings, 
conferences and events at locations 
in India by providing tax rebates.

c. Extend the RBI loan moratorium from 
three months to twelve months, while 
ceasing the classification of loans as 
NPAs during this period. This will 
support many travel and tourism 
companies that are suffering a big 
drop in business. For some of them 

from the destination of travel to a 
suitable hotel that guarantees safety  
standards.

According to you what is the USP 
of Journey Weavers?

USPs of Journey Weavers
• It creates travellers, not tourists.
• Thoughtful destinations -They do 

extensive research and vast travel 
experience.

• Complete Hospitality - They feel that a 
trip’s greatest pleasures lie incomplete 
hospitality. They have tie-ups with 
premium hotels and boutiques all over 
the world to give you an exceptional 
experience. Assistance Around the 
clock - For convenient & hassle-free 
journeys, they assure you of 24*7 
assistance. Whether in the darkest 
hour of the night or the middle of 
nowhere.

• Seamless Logistics - It takes care of 
all your end-to-end logistics in the trip 
which makes the travel experience not 
only different but also comfortable 
and relaxing at the same time.

Plans of Journey Weavers that you 
intend to implement in the coming 
months?

In the wedding business, we 
are looking forward to focusing on 
destination weddings across India. 
Meanwhile, once the new business line 
picks up, Journey Weavers are also 
exploring opportunities like partnerships 
with clubs across the country. Besides 
curating corona-special weddings, we 
are working on various other verticals 
such as corporate gifting to stay afloat 
in the difficult times. The company is 
also keeping its travel customers in 
touch so that as soon as the travel 
industry resumes, Journey Weavers 
can continue in that line of business  
as well. q

and their employees, this move will 
be a lifesaver.

How is Journey Weavers leveraging 
technology to serve the users and 
make it better?

We believe in the personal touch 
that matters and we are banking for 
the same.

At Journey Weavers what kind of 
measures are you taking to fight 
this unforeseen economic hit? 

Initially, we were helpless and 
shattered. We didn't know how to give 
the money back and how to support 
them in the market. Thanks to the airlines 
which announced that for the next one 
year flyers can save the PNR number 
and no extra money will be charged for 
postponing the travel dates. We have 
started convincing our customers to 
postpone their travel plans for next year 
so they can avail of the offer. We quickly 
used the lockdown period to revise 
the brand strategy and business and 
decided to reinvent Journey Weavers 
into a wedding-focussed startup. As 
of now we pivoted and organised 
end-to-end weddings, where it makes 
personalized invites, organizes pre-
wedding parties, occasional giveaways, 
mandap, honeymoon, makeup artists, 
gifts, managing guests, and all the 
rest required until the last wedding 
ritual. We are also taking corporate 
online workshops. Some people have 
started to travel so we direct them 

According to the Business of Travel, Trade survey 
estimates 40 per cent of companies in the travel and 
tourism sector is at risk of closure over the next six 

months.
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Taiwan Tourism Bureau 
recently launched their new 
tourism campaign Holiday for 

Healing. Mehak Chowdhary Marketing 
and Communication Advisor, Taiwan 
Tourism Bureau shares the insights about 
the campaign and about the plans for 
their travellers.

Mehak Chowdhary is a former 
journalist and marketing professional 
with 14 years of experience, Mehak is 
representing Taiwan Tourism Bureau 
since December 2019, in possibly 
the toughest phase for countries and 
tourism globally. 

How do you believe that Taiwan can 
reshape its tourism offer to bridge 
this financial gap??

The global situation is unprecedented 
and Taiwan stands by the world as 
we grapple with this pandemic. The 
absence of trade events, business 
conferences, meeting potential travellers 
are not the only challenge. In the 
‘post-COVID-19’ world, in addition to 
the increasing barriers on face-to-face 
business, prospective clients/customers 
are going to be hesitant in walking 
through a door and shaking your 
hand or sharing a cup of tea – and 
in the absence of a direct medicine or 
vaccine, we cannot estimate how long 
this will last. However, the other side 

In talks with
Mehak Chowdhary

Marketing and Communication Advisor, 
Taiwan Tourism Bureau

By: Rohit Ashok

to it is that digital consumption has 
seen an unprecedented increase, and 
we have chosen to focus specifically 
on social channels and the Internet 
to work on reputation building and 
ensuring any information coming from 
Taiwan is available for interested readers/
consumers. 

When do you expect even a timid 
market recovery? Some do not 
consider it before the end of 2020, 
or even the beginning of 2021.

The pandemic has caused 
unprecedented losses to the tourism 
sector globally and has also impacted 
currency exchange. It is hard to estimate 
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what the eventual impact will be - 
on people, tourism, and economies. 
However, a time of struggle is a time 
of innovation and we are constantly 
researching, interacting and developing 
new ways of digital communication. This 
will enable us to harness technology 
to maintain market enthusiasm, build 
confidence, and remain in touch with 
countries, representatives and key events.

How do you plan to position 
Taiwan as a preferred destination 
for travellers?

Taiwan’s medical system has a distinct 
advantage, coupled with our successful 
handling of the pandemic. Our actions 
in minimising the damage caused by 
Covid-19 along with our outstanding 
medical record will play a key role in 
Taiwan becoming a preferred destination 
for travellers. Taiwan Tourism Bureau 
expects Taiwan will take on a key 
position as a favoured travel destination 
in the post-pandemic era, within Asia 

and globally. Whilst MICE has suffered 
a setback due to the current situation, 
once again, the efficiency and reliability 
of our healthcare system will lay the base 
for a future event, as medical treatment, 
testing and transparency become key 
factors in determining the presence of 
large groups.

How much does MICE tourism 
weight on Taiwan? 

Taiwan’s research standards in 
the fields of information technology, 
medicine, industry and other fields 
are well-known internationally. Taipei 
City has improved to sixth place in 
the ranking of Asian international 
conference cities, creating Taiwan’s 
professional and mature MICE market. 
Additionally, international conference 
or exhibition visitors spend an average 
of US$257.21 per person per day in 
Taiwan, which is significantly higher than 
the US$200.32 for tourists for sightseeing  
purposes.

How do you imagine events in the 
future following the current crisis?

We believe ‘Hybrid MICE’ is the way 
ahead - a combination of physical and 
virtual attendance and experiences. This 
hybrid allows participants to choose 
between physical attendance of events 
or virtual participation. Encouraging 
us to work with MICE- partners to 
provide technological solutions and 
event itineraries taking into account the 
hybrid model. Already, we are working 
with relevant companies to develop 
strong VR models to enable exhibitions. 
We invite all who are involved in the 
industry to rethink their promotion, 
revenue and interaction models, towards 
developing a new value landscape.

With new social distancing 
guidelines in place for meetings 
in Taiwan do you think the industry 
can bounce back in Taiwan?

Taiwan has developed one of the 
best risk management frameworks and 
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maintains one of the lowest confirmed 
COVID-19 cases in the world (under 
500, at the time of issuing this newsletter) 
with no lockdown ever imposed. The 
bureau has also launched a Taiwan 
Global Anti-COVID-19 Pavilion website 
(www.anticovid19tw.org) to inform 
the public and private sectors of the 
latest information from Taiwan, as 
well as a series of integrated online 
services to inform exhibitors of global 
business opportunities. Additionally, 
we remain available to help plan and 
adapt for MICE-planners since one 
size does not fit all, and our support 
should be as ‘enablers’. Last month, 
a total of 24 MICE leaders from 21 
companies involved in exhibitions, 
conference planning, incentive travel, 
and conference hotels were invited to 
attend a conference. Using the industry's 
perspective as a base, post-pandemic 
MICE innovation and transformation 
were evaluated and discussed.

Taiwan is already open for Business 
visitors from low or medium-risk 
COVID-19 countries, with varying testing 
and quarantine measures in place. 
Strong demand for business events was 
witnessed after restrictions on domestic 
meetings were lifted on June 11, with 
more than 50 such events held in July.

What would be the protocols for 
the ‘new normal’?

Transparency (of the situation), 
masks (where situation necessitates), 
quick testing (in relevant) are three 
areas we are focussing on, of which we 
believe transparency - quick and honest 
information, will hold in good stead. 
The situation in Taiwan has never been 
out of control - we still have under 500 
infections considering we had our first 
infection in Dec 2019 itself. Given the 
evolving situation, no one protocol fits 
all contexts and the requirements will 

change and adapt given the situation. 
Refer to Taiwan Global Anti-COVID-19 
Pavilion website (www.anticovid19tw.
org) to inform the public and private 
sectors of the latest information from 
Taiwan.

How do you think international and 
domestic tourism will change in the 
aftermath of COVID-19?

We anticipate three major trend 
shifts in the period of the decline and 
aftermath of COVID-19:

- Choosing Local over Global
Already we are noticing an increase 

in domestic tourism with an embargo 
on international travel. More and more 
people are choosing to explore domestic 
opportunities. Domestic marine activities 
are at an all-time high and the demand 
for yachts especially used second-hand 
ones, is at an all-time high. These yachts 
are then being made available for easy 
rentals. One look at the numbers tells 
the whole story - the growth trend of 
non-private yachts has grown from 3 in 
2014 to 141 this year. Island hopping 
has become increasingly popular as well. 
In addition to Kinmen, Penghu, and the 
Matsu islands, other islets with unique 
traits off Taiwan’s coast will also be 
spotlighted for offshore travel. A focus 
will be to bolster the port facilities of these 
potential tourist attractions, ensuring 
they can accommodate cruise liners. 

- Geographical Proximity
A Tripadvisor report in May suggested 

that proximity will play a major 
role in domestic travel choices. We 
believe the same will also impact the 
selection of international destinations 
and travellers from India will prefer 
geographical proximity, direct flights 
and transparency of the situation when 
choosing destinations. 

- Experiences Matter
We understand that when travel 

resumes, the safety and health of all 
travellers will be paramount. During this 
road to recovery, TTB's communication 
will embark on a new campaign focusing 
on: ‘Holiday for Healing’. Holiday for 
Healing is not just meant for trekkers 
or nature enthusiasts, but also families, 
couples and solo travellers - encouraging 
them to choose their style of holiday, 
but spend it more focussed on enjoying 
the serene within and the beauty 
around, rather than going overboard 
on consumerism. Only the former will 
help us all heal. 

When people start to think about 
travel again, what do you believe 
they are looking for in a post-
COVID-19 world?

The three factors mentioned above 
will play a key role in determining the 
role played by countries, the choice 
selection of tourists - both domestic and 
international - and most importantly, the 
offering. After the severe trauma we are 
all going through, we must introspect, 
and holiday to heal. 

Holiday for Healing will include:
- Focusing on enriching holidays which 

emphasize on quality time being spent 
together by families, friends

- Rejuvenating experiences, rather 
than commercialized options. These 
will include a greater focus on our 
mountains (which was already our 
main focus for 2020), natural hot 
springs, trekking, bird watching and 
similar experiences

- Greater interaction and experience 
with the culture of Taiwan and its 
people instead of large, crowded 
festivals

- And finally, continued transparency on 
the health situation, and prioritizing 
the well-being of all visitors q
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A keen nature lover’s paradise, 
Munnar is snuggled in 
the verdant and peaceful 

surroundings of the Kannan Devan hills. 
This panoramic hill station commands 
spectacular views of low-flying clouds 
and misty valleys thus making it an 
attractive little heaven with a salubrious 
climate. The town of Munnar stands 
at the confluence of three mountain 
streams - Mudrapuzha, Nallathanni and 
Kundala. Centuries later, it is thronged 
by tourists, from across the world, who 
are mesmerized by the unending expanse 

of tea plantations, exotic species of flora 
and fauna and the aroma of spice in the 
air. There are many tourist attractions in 
Munnar that that make it worth visiting. 

PLACES TO VISIT 

Mattupetty: The town of Mattupetty 
though small in a geographical area is 
a treasure trove of nature’s abounding 
glories. Every nuke and cranny of this 
town is crammed with the luxurious 
bounties of nature. At a stone’s throw 
away lies the picturesque Mattupetty 

dam and lake. The ideal way to revel 
in the beauty of this scenic locale is a 
boat cruise. The spot is preferred by 
picnickers due to its amazing natural 
beauty. Nearby is the beautiful Kundala 
Lake and adjoining Tea Plantations. 

Pothamedu: This amazing viewpoint 
is located at a distance of 6 km from 
Munnar. This vantage point offers 
astounding views of the breathtaking 
grandeur of the nearby tea, coffee and 
spice plantations. You can feast your eyes 
on the misty hills, green meadows and 

By: Radhika

Munnar 
A Haven of Serenity and Concord
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ravines crisscrossed with white streaks 
of gurgling rivulets. 

Pallivasal: The place is famous for 
the Pallivasal hydel station, the first 
hydroelectric project of Kerala. Located 
at a distance of about 8 km from 
Munnar, Pallivasal is also acclaimed 
for its outstanding natural beauty. The 
shimmering emerald green water of the 
reservoir is perfectly colour coordinated 
with the lush green surrounding 
countryside.

The Christ Church: It is situated in a 
spectacular place in Munnar. This church 
is significant as it is constructed for 
nearly 110 years. This Christ Church of 
Munnar is divine even today. It was built 
by the British tea planters. The church 
reflects the poise of construction and 
the holiness is felt right at the entrance 
of the church. It looks magnificent with 
glass windows and is very beautiful 
amidst the thronging natural beauty. 

Attukal: This beautiful place is located 
between Munnar and Pallivasal. The 
place is an ideal vantage point with 
picture-perfect views of the silver 

cascading down from a rocky cliff at a 
height of 1600 meters is sure to hold you 
mesmerized in its captivating grandeur. 
The bewitching beauty of Nyayamakad 
makes it a preferred picnic spot and an 
ideal place for trekking. 

Chithirapuram: Situated at a distance 
of 10 km from Munnar is the idyllic 
town of Chithirapuram. The place is 
steeped in its rich colonial past with 
numerous English cottages, grand 
colonial bungalows, old playgrounds et 
cetera dotting the landscape. This less 
explored land of timeless beauty is a 
true trump card for experiencing colonial 
remnants preserved in its original  
splendour. 

Lock Heart Gap: Located at a distance 
of 13 km from Munnar, this magnificent 
vantage point lies close to Mattupetty. 
The place offers some amazing views of 
the mist-clad endless blue hills covered 
with lush greenery, winding roads and 
silver brooks splashing the emerald 
greenery with white Munnar. The place 
is a perfect venue for adventure tourism 
and trekking expeditions. 

waterfalls and the green verdant hills. 
Attukal is a Lucullan treat for the eyes 
with its breathtaking natural splendour. It 
is also an ideal spot to indulge in long 
nature walks and trekking. 

Nyayamakad: This picturesque location 
is at a distance of about 10 km from 
Munnar en route to Rajamala. The 
place is teeming with natural brilliance 
and splendid waterfalls. The gorgeous 
waterfall with sparkling silver water 
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Eravikulam National Park: This 
famous park is located at a distance 
of around 15 km from Munnar. This 
park sprawling over an area of 97 sq. 
km is home to an amazing number 
of Nilgiri Tahrs. The highest peak of 
south India - Anamudi at an altitude of 
2695 meters is situated at the southern 
edge of this park. The park is an ideal 
place to spot Nilgiri Tahrs at close  
range. 

Power House waterfalls: This stunning 
waterfall is located at a distance of 18 
km from Munnar en route to Thekkady. 
This majestic waterfall cascades down 
a steep boulder at an altitude of 2000 
metres above sea level. The place is 
much acclaimed for its astounding scenic 
beauty. Tourists flock to this waterfall to 
enjoy this spectacular display of nature’s 
magnificent beauty. 

Kundala: The tranquil town of Kundala 
is surrounded by rolling hills covered 
with tea plantations gently kissed by 
the silver mist and stretching for miles 
into the distant horizon. The artificial 
Kundala dam located here further 

and tranquillity, Munnar is amazingly 
stunning, an idyllic destination in God’s 
own country. 

BEST TIME TO VISIT
September to May

HOW TO REACH 

By Air: The nearest major airport is 
Cochin International airport which is 
about 125 km away. Taxi services are 
available from the airport to Munnar. 
Cochin airport is well connected with 
all major cities in India and many cities 
abroad. 

By Train: The nearest railhead is 
Angamaly or Alwaye, both are nearly 
120 km away from Munnar. Angamaly is 
an important rail junction in Ernakulam 
– Thrissur route and is well connected 
to all cities in India. By Bus Munnar is 
connected to other cities in Kerala and 
Tamil Nadu by State Government public 
transport buses. Many tour providers 
arrange packaged bus tours to Munnar 
from Cochin. q

accentuates the beauty of the place. The 
dazzling Aruvikkad waterfall is located 
near Kundala. 

An endless belt of tea plantations 
- pristine valleys and lush mountains - 
exotic species of flora and fauna in its 
wild sanctuaries and forests – a aroma 
of spice scented cool air, makes Munnar 
one of the selected travel destinations 
to laze around. A haven of peace 
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Skincare while wearing Face Masks by

SHAHNAZ HUSAIN
By: Manchumi

The Centers for Disease Control 
and Prevention (CDCP) has 
through a communiqué, 

advised to the common public that 
everyone over the age of 2 should 
wear a mask when venturing out in a 
public setting as a precaution against 
COVID 19. Prolonged mask-wearing 
can have a detrimental effect on the 
skin on your face. 

Impact of Using Face masks for a 
prolonged period on the skin

Face masks create an environment 
that increases the amount of moisture 
around your skin. This excess moisture 
is fine if you are wearing a mask for 
short periods, such as while going to a 
daily needs store or a visit to the doctor. 
However, the problems start when you 
are wearing a face mask for longer 
periods like when going to the office. 
The excess moisture can lead to skin 
irritation on chin or cheeks and even 
result in acne or other skin abrasions.

If you have a history of acne or 
skin allergies your condition may get 
worsened by prolonged face mask-
wearing. 

 Here are some simple DIY tips 
that I would like to share keep your 
skin healthy
• Neem and Sandalwood Remedy 

- Using Neem and Sandalwood 
mask regularly can help to treat 
pimples easily. Neem contains 
powerful antibacterial agents, while 
Sandalwood (Chandan) is extremely 
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soothing on your skin. Blend some 
fresh Neem leaves to make a 
paste. Now add 2 Tablespoons of 
Sandalwood to it, mix, and apply on 
the face. Allow it to dry and wash 
off with cold water. It will help to 
promote glowing skin

• Fruit Peel Concoction- Using fruit peels 
can do incredibly good to your skin 
when using mask for long periods. 
Orange peel, Lemon peel, Banana 
peel, Apple peel or any other fruit 
peel can be highly beneficial for your 
skin. Blend the peel and mix it with 
milk or rose water to make a paste. 
Apply on the face and wash off with 
cold water to enjoy glowing skin.

• Tree Oil Treatment - Another quick 
tip - Add 2 drops of Tea Tree oil to 2 

Tablespoons of rose water. Applying 
this concoction will help in keeping 
your skin healthy and soft while 
wearing masks.
Ultimately, it is also paramount that 

you adhere to strict mask hygiene. 
Wash your face mask with hot water 
mixed with detergent daily and 
dry it in the sun for a few hours. 
A dirty mask obliterates any other 
prevention measures you may have  
done. 

Taking care of the skin should be 
part of a daily routine no matter the 
season. But the sudden changes in 
temperature and weather conditions 
during the transition period between 
seasons throws up new challenges that 
one should be very mindful of. Here 
Shahnaz is recommending three of her 
products which will help to keep your 
skin, hair and eyes glowing. 

SHAMLA PLUS 
Shamla Plus contains the extracts of 

Amla, Dates and Arnica, which make the 
hair lustrous, healthy and manageable. 
Specially formulated for normal to dry 
hair, it removes impurities and cleanses 
the scalp, keeping the hair free of 
dandruff and other scalp problems. It 
nourishes the hair, making it healthy, 
with body and shine.

SHALIFE PLUS 
Shalife Plus Skin Nourishing Program, 

containing precious plant ingredients 
and based on specialised techniques, 
this luxurious formula for normal to dry 
skin is the ultimate in skin nourishment. 
With a built-in emollient system, enriched 
with natural anti-oxidants, it strengthens 
the supportive tissues and improves 
skin elasticity. Designed to porcelain 
the skin, it enhances moisture content 
and vitality, giving the skin a smooth, 
youthful texture and radiant glow.

SHAEYES HERBAL KAJAL 
Shaeyes Herbal Kajal is all you want 

for well-defined eyes. Made with a 
combination of herbal formulation of 
precious herbs and oils, this Kajal glides 
on your eyes smoothly and is compact 
enough to be carried anywhere. q



aviation times  october 2020 69

Auric believes in simplifying 
beauty to its core. 
Simplification, for Auric, is a 

deconstruction to what is truly essential - 
nothing more, nothing less - to be built 
back into a relevant beauty offering for 
the consumer. Auric combines decades 
of extensive research and collective 
intelligence in the field to arrive at a 
product range that meets the needs of 
a modern-day woman.

Lipsticks are known to complete your 
entire makeup look. It accentuates all your 
makeup effort. You have a last-minute 
meeting to attend, how will you look 
systematic with no makeup? Well, wear a 
nice matte lipstick and voila, you are the 
most attractive and presentable person in 
the room. It makes a woman confident. 
Wear red lipstick and you feel as if you 

Beautify your Makeup with the 

Vibrant Lipsticks by

Auric Beauty
By: Manchumi

own the world. It is that accessory that 
makes you look good even if you are not 
wearing any makeup or any fashionable 
outfits. The pandemic led to the change 
in consumer behaviour, resulting in the 
eye makeup taking a centre stage. This 
led to a lot of experimentation with 
lipsticks as blushes and eye shadows 
as a mask makeup look. With Auric 
Beauty, we take pride in the Mini Matte 
Creme Lipsticks known to moisturize 
and hydrate your lips. With the essence 
of Vitamin E, Almond oil and Shea 
Butter, it not only helps in regeneration 
of cells but also makes your lips soft  
and supple.

 Auric Beauty has come up with 
beautiful shades of lipsticks. These 
lipstick shades are rich colour payoff 
and non-drying formula that gives you 

a matte finish look. It is enriched with 
Vitamin E, almond oil, shea butter and 
jojoba oil that moisturizes and hydrates 
your lips and sets it for a flawless lipstick 
application. You can get the shades in 
https://www.auricbeauty.com/

 Name of the shades are:
• Auric Mini MatteCreme Lipstick (Sweet 

Mocha) 

• Auric Mini MatteCreme Lipstick 
(Truffle) 

• Auric Mini MatteCreme Lipstick (Red 
Velvet) 

• Auric Mini MatteCreme Lipstick (Hot 
Plum) 

• Auric Mini MatteCreme Lipstick (Black 
Currant) 

• Auric Mini MatteCreme Lipstick (Sugar 
Lips) q

skin care
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Khoya Mithai's Premium present Festive Hampers for this festive 
season
Khoya Mithai is India’s first luxury brand of traditional Indian Mithai. The 
brand was launched in 2016 with the vision of making mithai exciting 
again as we believe it is a pertinent part of our culture. KHOYA Mithai is 
made with natural ingredients, without the use of any synthetic additives. 
Established in 2016, Khoya, came into being to elevate the experience 
of enjoying traditional Indian sweets, made with age-old recipes. The 
essence behind each Khoya, mithai is the purity and freshness of 
ingredients used in its making. Khoya, always strive to curate recipes 
that are traditional and true to Indian heritage. Khoya is designed to 
offer customers a pure moment of pleasure yet remains true to the finest 
traditions of Indian mithai. With the arrival of the festive season of 2020 
Khoya Mithai proudly launches their premium gifting hampers specially 
curated with selected elements to give their customers a taste of luxury.
The hampers consist of- 
Box 3/10/16 of Khoya Mithai, Kesar Paan Supari by Khoya, a blended dry-paan mix highlighted with Kesar supari, 
Jasmine Candle by Kama Ayurveda for Khoya and Box of meetha paan incense stick by Phool for Khoya. For 
more information log on to khoyamithai.com

L'opera Hampers- gift to your dear ones L'opera hampers this 
Diwali
L’Opéra has used the last several months to create a unique 
collection of gift boxes and hampers for this Diwali to overcome the 
ambient gloom and to usher in a period of hope and light. Hampers 
in different sizes and for all budgets, designed to combine the chic 
of France with the traditions of India, in several eye-soothing and 
pleasing colours, grace this year’s Diwali Collection of L’Opéra. 
“White, lavender and blue, ornate with elegant gold recall the purity 
of the celebration, the colours of the Côte d’Azur and the elegance 
of the brand,” says Kazem Samandari, the Executive Chairman 
of L’Opéra who personally oversaw the preparation of this year’s 
Diwali collection and continues “They transport you to distant lands, 
which are currently out of reach”.
This new collection complements the classic L’Opéra gift boxes and hampers which are presented in their new 
Diwali sleeves and the popular wooden and pastel-coloured leather-like baskets which are widely appreciated. 
“Our new boxes of 12 and 24 macarons which were in the making for nearly 6 months” adds L’Opéra’s Managing 
Director Laurent-Charles Samandari “and which are both premiered this Diwali set a new standard of elegance 
and exquisite French taste in India”. And he continues “L’Opéra is the quintessential expression of French culinary 
culture in India, and now with our 2020 Diwali Collection we have masterfully combined authentic and delicious 
products with the best of design to make this Diwali a true celebration”.
 “This year, L’Opéra wanted to give a reason for celebration to all those who spent weeks and months in 
confinement and who may not be able to attend large parties as in the past” Pragati Mitta, Chef at L’Opéra said. 
She then continued, “Our large selection of gift hampers with the incomparable and individually crafted tea-cakes, 
biscuits, pralines, preserves in stirring flavours, colourful dragées, teas and the queen of French patisserie, the 
incomparable mouth-watering macarons of L’Opéra will certainly make this year’s Diwali an unforgettable one.”
 Price: Rs 800 onwards Available at L'opera Exclusive outlets
 To order online, visit www.loperaindia.com. You can also call on 0120-4066888
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Celebrate this festive season with Mr. Moustache’s Cakes
Mr. Moustache’s Cakes (MMC) is an online home bakery venture set 
in motion by the father-daughter duo with contrasting professional 
backgrounds i.e. Mr. Arun Choudhary in Electronics and Ms. Khushboo 
Chaudhary into the Fashion Industry. MMC’s concoction of one 
of the duo on the verge of retirement and another taking-off with 
business career makes a preposterous blend of generations, the 
exotic combination to bring our taste buds to life. Classic teacakes 
of MMC include Chocolate, Vanilla, Marble, Plum, and Pineapple 
Upside-Down cake adding a luscious twist to your serving. Our 
menu introduced Coffeecake, Lemon cake and Carrot cake to cast 
flavouring delights, definitely something rich and scrumptious. In recent 
times, Peanut butter brownies are the most loved by customers.
Mr. Moustache's Cakes got its first big break in 2019, after becoming the gifting partner and valiantly participating 
at Ramola Bachchan's Housefull exhibition. Mr. Moustache's Cakes is a bakery whose foundation was laid almost 
a year ago by two partners who, to the very least, have an age difference of 30 years. In usual circumstances, 
an Indian dad like mine would be contemplating his retirement plans; however here is mine, who has started 
building his own small world where he learnt everything on his own. 
For further reference, please have a look at https://linktr.ee/mrmoustachescakes

Eat healthy with Kaze Living
Kaze Living is an NCR-based Farm-to-Fork venture that brings 
clean, pesticide-free, locally produced food to consumers’ 
doorsteps. They strive to preserve the environment and produce 
the lowest carbon footprint with100% plastic-free. Kaze Living 
are leveraging soilless farming technology to flourish crops in 
sustainable urban farms using NO GMO seeds, only 1% of the 
water, 10% of the land, and 0% of the pesticides, chemicals or 
synthetic fertilizers.
Kaze believes “as consumers, we’re rarely aware of how our 
food has been produced and what goes in. We want to solve 
this problem by providing high-quality products straight from the 
farm and artisanal food products”. Kaza Living is the brainchild 
of Anisha Goel, Shruti Jain and Abhishek Dalal 
Anisha started her career at the corporate headquarter of the 
insurance company AXA in Paris. She comes from a family 
business in indoor horticulture and contracts organic farming. Therefore, she was no stranger to toll excessive 
chemicals take on the body, the loopholes in the organic certification, lack of GAP practices and extent of food 
wastage. She moved back to India from Europe and became particularly aware of the excessive pesticides and 
chemicals we all consume on a daily basis, especially through salad greens and fruits consumed raw! That is 
when she decided to start Kaze Living in 2019 and grow the first greens hydroponically!
Shruti Jain was the Director at Roxy Trading Company, her family business prior to Kaze Living. She is very 
active in the food and Beverage space in Delhi and wants to promote a plant-based lifestyle. 
Abhishek Dalal was the Founder/Director of Lalbhai Composite Solutions, which was sold to Arvind. He has 6 
years of experience in managing, leading and building teams across both frontline sales and backend operations. 
He has the skill set for a swift, successful product launch, one that meets global standards, having set-up a 
manufacturing unit in the past.
For more details log on to https://kazeliving.com/
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Kaffa Cerrado – The aromatic freshly roast coffee for all the 
coffee aficionados
Kaffa Cerrado is a family run business, founded and managed by 
siblings exploring coffees from across the globe and roasting for 
the love of coffee to give the best cup every single time. They 
said ‘we are an exploration because we love to experiment with 
new coffees from across the globe’. It is the second most widely 
consumed beverage in the world and had in so many ways. Like 
every passionate individual who aspires to excel in their chosen 
field, these three siblings aspire to the best “Coffee Hosts” and 
have acquired certification and experimented with coffees across 
both tops producing and consuming countries. They source from 
the best-growing regions across the world, coffees that are widely 
acknowledged and demanded and roast them fresh as per order. 
They didn’t have any fixed roasting schedule so we keep the smallest 
stocks to maintain immediate demand and roast to offer the daily fix 
- daily. Kaffa Cerrado maintains microscopic coffee records using the 
best technology on the planet to offer consistent and great coffee. 
They explore the widest variety of coffees and bring a diverse range 
from the best growing regions in India and across the world. Their 
selection includes coffees from the highlands of Indonesia to Kenya, 
the peaks in Peru to the volcanic soils of Costa Rica. 
Kaffa Carrado uses a “green roaster” to have a minimum impact 
on the environment when they roast the coffees. They really make 
a conscious effort to save water and to convert the by-products of 
coffee like grounds and chaff - into good quality manure. They yearn 
to make a social impact and give back to society and they are not 
only serving good coffee but also to truly make a difference. The 
ideology of Kaffa Cerrado is - “You should have coffee the way 
you like to have it” and that is why we are always learning and 
experimenting.
For more details and orders log on to www.kaffacerrado.com, 
Ph - 91 9873029911

Enjoy a refreshing day with Mateo tea
Mateo tea aims to bring the best tea experience from 
around the world to their customer’s cup. All teas are single-
sourced giving them a consistently smooth taste. They use 
an only natural ingredient which not only makes our teas 
healthy but also make them amazingly flavourful without 
any bitterness. They blend their teas in small batches to 
maintain the freshness of the blends. Blends are available 
as loose leaf and tea bags both. The pyramid teabags are 
special kind of tea bags that give the tea leaves enough 
space to unfurl and expose all its flavour notes for a perfect 
cup. For gifting, they also provide customised solutions to 
our customers suitable to their needs.
For more details log on to website www.mateotea.com, 
Available at Tata Cliq, LBB, Amazon
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Gift your loved one the Festive Collection by Uncut by Aditi Amin
Uncut by Aditi Amin is a line of Fine Jewelry pieces with a twist of Indian Accents. 
It’s a collection of Contemporary Polki diamond jewellery set in gold along with 
Emeralds and Rubies. The collection tries to modernize the age-old Indian heritage 
technique of Polki. With this collection, her main aim is to introduce Polki as 
contemporary wear.
Uncut’s goal is to use traditional Jewelry making techniques, which are unique to 
our country, and design styles, which are more modern. Typically, Indian Jewelry 
is always occasion wear, we want to change that, and make it more contemporary, 
more wearable.   
Few of her best-sellers are
The Ryba Cuff: The Fish motif and the Vagh Nakh are one of the oldest motifs 
used in Polki Style Jewelry Making. This cuff is inspired by our past and taken 
these designs into the future. A very modern and contemporary piece of jewellery 
The Iconic Hasli Necklace: This is one of our most stated necklaces. It's trendy, 
it's versatile and it's traditional all at the same time. Beautifully crafted with Uncut 
Diamonds and Natural Rubies this one is special.
The Ilaya Cuff: The Fish, the crescent & the Vagh Nakh are one of the oldest motifs used in Polki Style Jewelry 
Making. This cuff is inspired by our past and taken these designs into the future. A very modern and contemporary 
piece of jewellery 
The Rashi Hasali: Hasali is one of the most iconic Indian styles of Jewelry. Incorporating with a traditional motif 
like the vagh nakh and the crescent on a Hasali. She creates a contemporary style of jewellery rooted in Indian 
tradition.
The Raga Earring: These are et in 14k gold frames and embellished with Real Natural Polki Diamond & Natural 
Rubies.
Jewellery Available at @uncut_byaditiamin, for more details, log on to www.uncutjewelry.com/ 

Revamp your house with Sana Furnishings by Suruchi Khanna
“Dress your home the way you dress”, Says Suruchi Khanna. Coming 
from the house of Sava International, Sana Furnishings by Suruchi 
Khanna creates best home textiles. Sana Furnishings creates best of 
fabrics, patterns and prints which not only stand true to quality but also 
are up to the fashion quotient.
Boho Collection- This is a collection of gorgeous boho pillows and 
Indian cushions can add colour and texture to the décor. Buy a few 
Indian cushion covers in complementary colours, or break the rules by 
mixing and matching different styles. From classic to blissfully eclectic, 
one can achieve any look with our beautiful Indian cushions.
Country Collection by Suruchi Khanna- The rustic textures and muted 
prints of farmhouse cushions will bring relaxed charm to the lounge or 
armchair and bring required oomph in the Home Décor.
Geometry Collection by Suruchi Khanna- - Inject style with striking 
geometric cushions. Perfect for transforming a plain interior, the repeating 
patterns make an eye-catching statement. These High-quality geometric 
cushions will be extra comfy & an ideal choice for sofas, chairs and beds.
Metallic Collection by Suruchi Khanna-  Give the home a fresh new 
look with the hottest home furniture and decorative accessories from 
metallic collection.
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The Natures Nest, by Sadhika Malhotra
Nature’s nest – is a nest of naturally made certified products specially made 
with all-natural herbs and fresh fruits, you can fill your basket with your ever-
changing flavours and fragrances for your daily care needs. Customer specialized 
products for especially targeting hotels, hoteliers, purchase managers to shop 
their taste, flavours with hygiene for their bathroom and room amenities section 
giving their customers and guests unique quality care with natures’ care and 
making it easier for them to shop & save their valuable time. The Natures Nest 
is a nest of naturally made certified products specially made with all-natural herbs 
and extracts of all-natural fresh fruits and we make sure that all the products 
manufactured by us are free from parabens, mineral oil and harmful chemicals. 
With the product portfolio of over 100 products, Nature Nest has some of the best 
products like Protect & Protein Shampoo, Dead sea Minerals shampoo, Neem 
Tulsi and Honey Shampoo, Unique Charcoal Shower Gel, Mango Mandarain 
Body Lotion, Tea tree face wash, Aloe vera face wash and more. 
For more details log on to https://thenaturesnest.com/

Smith & Jones Ginger Garlic Paste
A must-have condiment for your kitchen The Smith & Jones Ginger Garlic Paste can make any 
of your dishes come alive! Whether it is traditional Indian sabzis or more elaborate biryanis 
and curries, ginger and garlic are an essential duo that adds a flavourful punch to any Indian 
dish. This Ginger Garlic paste uses fresh ingredients and international technology to retain 
the freshness and flavours and makes cooking easier for you. Instead of spending a lot of 
time grinding both ginger and garlic, the Smith & Jones Ginger Garlic Paste allows you to 
cook with ease in one simple step. Moreover, it also comes in the first-of-its-kind pouch with 
a unique re-sealable twist-off cap, making it easy for you to store and re-use. Pack Sizes: 
The Smith & Jones Ginger Garlic Paste comes in the following pack sizes: · 475 Gms – Rs. 
120 · 200 Gms – Rs. 48 · 25 Gms – Rs. 5.

Bhu Botanicals advanced face Serum
This face serum is an Advanced Concoction of Vitamin C (Sodium Ascorbyl Phosphate), 
Hyaluronic Acid with Hazel and Vitamin E. This water-based emulsion helps in 
collagen synthesis and fighting signs of aging such as wrinkles, fine lines, and dark 
spots. Regular use of this serum helps in reducing pigmentation and evening out 
skin tone. The use of this multi-purpose serum as a part of morning/ night skincare 
routine will help in brightening and rejuvenating the face. At ‘bhu’ botanicals, they 
try to go back to mother earth to find natural solutions to all skincare needs. Here 
they unlock the power of ethically sourced ingredients and craft natural skincare 
products using ‘Cold Processes’ and ‘Steam Distillation Techniques’. ‘bhu’ enjoys 
the stature of being 100% Vegetarian and free of nasties like Parabens, Sulphates, 
Mineral Oils, Formaldehydes. All products are absolutely skin safe. 
Price- ₹895, for more details log on to bhubotanicals.com
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Celebrate this Diwali with Simply Rooted
SIMPLY ROOTED is the brainchild of Vidhika Batra where he thought 
of Introducing Luxurious Gourmet Store. It is located at GK 2, is an 
answer to Each and every Gourmet concern. The brand aesthetics lies 
within its name. “Simply Rooted” is a Premium, Artisanal & Handcrafted 
gourmet brand connecting its customers with the ideology of Mindful 
eating & Mindful gifting. 
“It's a myth that one could not get all their favourite dishes with healthy 
ingredients, Thanks to growing awareness among our audience People 
are trying healthy ingredients to make their favourite food. It's an era 
where people understand the importance of Cereal baguette over 
all-purpose flour bread and more”, Says Vidhika Batra, Founder of 
Simply Rooted.
 “We want to enable culinary experience by offering the best quality 
products”, Batra added. Gifting is made mindful at Simply Rooted with 
an option for every generation and every occasion. This year, Simply 
Rooted wanted to give a reason for celebration to all, especially as all 
of us are currently following the Social Distancing. Keeping this in mind, 
what could be better to give your loved ones Good Health this year, 
and Hence They had created Gift Hampers to elevate the thought of 
healthy living amongst the audience. Right from Exotic fruit boxes to 
Bouquets to Gifting hampers & Festival gifting, Simply Rooted has it all. 
Their selection of gift hampers has vast offerings like Proteins bites, 
Green Teas, handcrafted inhouse Healthy Dips & Sauces, Organic 
groceries, Avocados, Olives, Seed Mix, Seasonings, the incomparable mouth-watering Granola, Granola Pinnis, 
Cookies. 
Price- Rs 1500 Onwards,Address & Contact - E 572, Gk 2, New Delhi 110048 , 9971131822s

Leading lifestyle brand MevoFit launches True Wireless Earbuds 
Atom in India
Leading lifestyle brand MevoFit has launched its latest True Wireless Bluetooth 
earbuds named ‘Atom’ at an affordable price range in India. These cosy and 
snug fit earbuds come powered by Bluetooth 4.0 technology for high sound 
quality, and they are IPX4 certified to offer sweat and splash-proof experience. 
The lightweight earbuds offer a competitive 40 mAH battery performance for 
long-lasting music and telephonic conversations. They also offer microphone 
support with passive noise cancellation mechanism for complete high-end stereo 
performance. The pair comes with a designer auto-charging metallic charging 
case. The battery capacity of the earbuds and the charging cases are 40 mAH 
and 360 mAH, respectively.
To ensure a hassle-free experience, the earbuds offer one-step pairing and 
smart touch control. All you need to do is open the lid of the charging case 
and let Atom connect to the last paired device. The superior HD sound quality 
is apt for listening to music and podcasts, watching movies, communication on calls etc. These high-quality music 
accessories can also be used as a wired headphone through an audio cable, in case the battery runs out. The 
device is compatible with Android as well as iOS. It comes with a 12 months warranty that can be claimed easily 
through a 24x7 in-app helpdesk.
The MRP of the MevoFit Atom is Rs. 6,999 and is currently available at a special price of Rs. 3,499 on Amazon 
and will soon be available on Flipkart and Tata Cliq.
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‘Work is Worship’ is a very well-known proverb 
that has inspired generations. 

Work is a vehicle that enables you to use your 
knowledge and skills to attain your goal in life. 

The (Late) Author/Scholar Sardar Khushwant Singh, 
who was known for his “plain-speak” views on life-
related issues, described his Religion as below: 

My Religion
“Over some years, I came up with a religion of 

my own. It had very simple rules.
• AHIMSA – Non-violence above all.
• WORK as WORSHIP.
• HONESTY (even about one’s dishonesties).
• Helping people – who are in need.
• Silent charity; and 
• PRESERVING resources [Individuals (to do 

more/better) and Nature’].
The learned author has bracketted ‘Work’ with 

‘Worship’; bringing work in the folds of religion. 
Our young students should take a cue from this and 
put-in “Optimum” efforts for the tasks in their hands. 
Yes, to do that they would simultaneously need to 
preserve/ enhance their energies, take initiative and 
make discretion. (Thisassumes more importance 
due to the ‘drag’ caused by COVID-19). Checks 

WORK IS WORSHIP 
Strengthen your Mental Resilience & Aim at  

Personal Growth

By: Gp Capt DC Bakshi VSM, IAF Rtd.

and balances would be needed to close gaps against 
wastages and frittering away of resources.

Life is all about choices – one’s destiny unfolds 
according to choices one makes. However, Sir 
George Hall as assured: - “No Body – Who gave 
his Best, Ever Regretted it”. Dictionary is the only 
place, where “Success” comes before “Work”. The 
simple dichotomy of work reveals that even though 
an integral part of our day-to-day life, we all work 
differently. 

People have different working-styles, Some of 
these are as below::
• There is an early riser, who believes in an early 

“kick-off”. He may not wish to work beyond the 
prescribed working-hours to “chase the proverbial 
pot of gold” at the end of the rainbow! But he 
manages to meet the targets. Pitted against him 
is the one who swears by the solitude of the 
night and working in ‘fits and starts’ during the 
day continues to work late in the night, even till 
wee hours in the morning, Their output could be 
the same but approach towards working-hours is 
poles-apart.

• Some are excellent in networking. They have a flair 
for team-work. They get the things done through 
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cooperation and “give and take” techniques. 
While others just don’t delegate. Either they lack 
confidence in others or wish to keep the entire 
credit with themselves.

• Some believe in the hidden power of the “Eleventh 
hour” – always trying to ‘catch-up’ rather ‘cope-
up’. Their opposites are the cool-headed persons 
who spend time in planning. They believe in 
splitting the task in comfortable time-zones. Their 
accomplishments not only match well with their 
counterparts, but most of the time is superior in 
quality.

• Prioritisation holds the key to performance. A Test 
Case – An interesting hiatus existed between two 
groups: 

(a) Those who did difficult things first and easy thing 
last; 

&
(b) Those who postponed difficult things till the end 

and handled only the easy things first.
Work-styles will continue to vary – since they are 

polychromatic by nature. Here is a word of caution.
In schools and colleges; it may not matter as long 

as one secures the right percentage; but eventually in 
life – in the cut-throat competitive work environment; 
you should embellish your work-style with the 
undermentioned tips an all-time enabler to “Touch 
the sky with glory”.

SELF CONFIDENCE
(Towards one’s work-style) 
Promise me, you will 

Always remember
• You are braver than
  You believe
• Stronger than 
  You seem
• Smarter than
  You think
 A.A. Milne

ATTITUDE
(Towards one’s work-style)
“Your ATTITUDE 
• NOT your APTITUDE
  Will determine
• Your ALTITUDE”
 Zig Ziglar

CONSERVING ENERGY
Conserving energy to perform well – it is a pre-

requisite for a stable and successful profile. Despite 
the revolutions in economics/industrial affairs and 
deleterious effects on work-styles; the organizations in 
order to recover the losses and prevent slippages will 
be demanding more and more from their employees.

One may not be able to extend the duration of a 
‘Work Day’; but he/ she can certainly sharpen the 
edges with intelligent re-tooling. The age-old dictum’ 
Work-Hard will be replaced by “Work-Smart” – aiming 
at zero-tolerance towards collapse/burnout etc.

Let us end with a quote from Mahatma Gandhi- 
““The future depends on what you do today.”

Mahatma Gandhi
q
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1. What is the primary purpose of "air traffic control"?

2. The era of aviation began with which type of 
craft?

3. How do pilots know how fast they are travelling?

4. What’s a defining trait of a biplane?

5. Which form of force – inertia, lift or friction - 
help planes fly?

6. The B-52 is a famous example of which type of 
aircraft?

7. What are flight recorders commonly known as?

8. What device helps air traffic controllers identify 
planes?

9. In a flight of 600 km, an aircraft was slowed 
down due to bad weather. Its average speed for 
the trip was reduced by 200 km/hr and the time 
of flight increased by 30 minutes. What is the 
duration of the flight?

10. What does ICAO stand for?

ANSWERS:
1. To keep planes away from each other
2. Hot Air Balloon
3. Airspeed Indicator
4. Two Set of Wings
5. Lift
6. Bomber
7. Black Box
8. Transponder
9. 1 hour
10. International Civil Aviation Organisation

Upcoming
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AVIATION FUEL FORUM
WHEN: 10th - 12th November 2020, 09:00 AM- 06:00 PM
WHERE: Online, for more details log on to https://www.iata.org/en/events/aff/
The 76th IATA Annual General Meeting (AGM) initially planned for June will be 
a virtual event, held on 24 November 2020. The bi-annual IATA Aviation Fuel 
Forum is the premier industry meeting for the world's aviation fuel community. 
The Forum is a unique platform allowing airline representatives, fuel suppliers and 
IATA Strategic Partners to discuss the industry's priorities and agree on actions 
to enhance efficiency and productivity.. The Forum is a unique platform allowing 
airline representatives, fuel suppliers and IATA Strategic Partners to discuss the 
industry's priorities and agree on actions to enhance efficiency and productivity.. 

VIRTUAL AEROSPACE, AVIATION, DEFENSE AND 
MANUFACTURING CONFERENCE

WHEN: 13th November 2020, 01:00 PM- 04:30 PM
WHERE: Online, for more details log on to https://www.aztechcouncil.org/event/
aadm-2020/
Virtual Aerospace, Aviation, Defense and Manufacturing Conference is a platform 
where attendees will gain a full understanding of the latest trends, challenges, and 
forecasts in the aerospace manufacturing industry, and hear insider knowledge from 
industry professionals.

MALTA AVIATION CONFERENCE AND EXPO (MACE 2020)
WHEN: 18th - 20th November 2020, 09:30 AM- 06:30 PM
WHERE: Online, for more details log on https://mace.aero/
Europe’s favourite aviation jurisdiction will be once again hosting a professional 
aviation conference on November 18th through to the 20th November 2020. The 
event will be supported by Malta’s Ministry of Transport, Civil Aviation Directorate 
of Malta and Business Aviation Association of Malta. Spread over 3 days, MACE 
2020 is an international event which will be discussing the general topic of a 
Sustainable Aviation Industry through Sustainable Finance, Sustainable Operations 
and Sustainable Regulation. You will have the opportunity to participate in live 
panel debates, meets industry suppliers and discuss themes with regulatory officials, 
industry professionals and subject matter experts. You will have the opportunity to 
participate in live panel debates, meet industry suppliers and discuss themes with 
regulatory officials, industry professionals and subject matter experts.

AIRPORT PARKING NETWORK EVENT
WHEN: 23th - 24th November 2020, 09:00 AM- 06:00 PM
WHERE: Online, for more details log on to https://apne.parkingevent.com/
Business travel may have become more of a challenge but airport parking operators 
and parking solution providers can still come together online for productive 
networking. Check back soon to secure your place today and enjoy our carefully-
planned agenda, designed to help you generate innovative solutions that will improve 
your airport parking services and maximize your revenue.
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Magazine for persons aspiring for jobs of
Air Hostesses / Flight Stewards / Ground Staff & for

persons interested in Aviation / Hospitality / Travel Industries News
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Frankfinn – Recent Placements

STUDENT FEEDBACK

Pratibha Kumari 
Air India Sats

Ashib Thapa
Marriott Hotels - Hospitality

Anindita Datta
Marriott Hotels - Hospitality

Alok Nath Bagh
Spicejet - Ground Staff
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